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	Islamic Ethics

	MBA 2007/8


	Instructor:
	Dr. Farzad Rafi Khan
	(: 572-2670; ext 2163

	
	Office: SMEC Wing 163
	Office Hrs: Fri. 2 -3 p.m


	
	E-mail: farzad@lums.edu.pk

	
	

	
	

	Secretary:
	Mehreen Khan                                             (: 572-2670; ext 2159
                                                                           

	
	Office: SMEC Wing


	Course Description

	What ‘ought’ to be the right life? What ‘should’ be done? Ethics is concerned with such ‘ought’ and ‘should’ questions. In this course, we attempt to provide an angle of approach to these questions from Islam. The course’s aim is not to perfunctorily list Islam’s answers to humanity’s seemingly inexhaustible ethical questions (e.g., what is halal and haram regarding situation x). Instead it is to illuminate the process through which such answers can be grasped. 
The course is structured along three modules, each consisting of five class sessions. In the first module, we investigate the question of God’s existence and the relevance of God to ethics. We also examine the foundations of ethical inquiry in Islam and then compare and contrast this Islamic God-centric ethics with its secular opposite to reach greater clarity on the distinctive nature of the former. This module will equip you with the nature of ethics in Islam and the process through which ethical issues are to be addressed and resolved in it. The second module looks at some salient ethical issues pertaining to business activities. This module serves to provide background knowledge to some of the most pressing matters of ethics in business today. This background is crucial when we shift to our final module which looks at some Muslim responses to these ethical issues. It is by having knowledge of the various aspects of the ethical issues discussed in the second module that we have a context in which to better situate and critique the Muslim responses that will be discussed in the third module. 
At the end of the course, you should hopefully have developed a deeper understanding of Islam and ethics. You also should have acquired some sound intellectual content to start forging your own search for the answers to the ethical questions that confront you today and those that will challenge you in the future.


	Instructional Strategies

	We will use cases, readings, discussions, videos, and lectures. Each class will include both conceptual material and interactive content (e.g., in-class group discussions, case studies) as well as require active participation from each student. It is vital to read material before class. 



	Course Material

	There is no text book for this course. Reading material for each session will be provided to you in advance of that session. Apart from the session’s reading material, articles/hand-outs may also be given during the class session to supplement the reading material. These will be distributed in class. 


	Evaluation



	Reading Spot-Checks

Midterm: 35%
Final Exam: 50%
Class Participation: 15%



	Reading Spot Checks

A few times during the term there will be an in-class test to verify your understanding of the reading(s) assigned for that day. There is no grade for this since you are expected to have done the readings in any case. However, failure to write the test or to demonstrate a basic understanding of the reading(s) will result in a decrease of 5% of your overall final grade per spot-check.




COURSE SCHEDULE
	Session
	Topic

	MODULE I

	Islamic Ethics as a Transcendental Ethic

	Session 1 
	Does God Exist?

	Session 2
	Why Ethics Requires God

	Session 3
	Ijitihad or Understanding God’s Will  Part I

	Session 4
	Ijitihad or Understanding God’s Will –Part II

	Session 5

	Comparison of Islamic Ethics with Western Ethical Perspectives

	MODULE 2


	CONTEMPORARY ETHICAL ISSUES IN THE BUSINESS WORLD

	Session 6
	Production & Environmental Responsibility

	Session 7

	Global Finance (shareholder rights) & Stakeholder Rights

	Session 8
	Marketing & Spirituality

	Session 9
	Organization Structure & Moral Agency

	MODULE 3
	RESPONSES TO ETHICAL ISSUES

	Session 10
	Towards an Islamic Environmental Ethics

	Session 11
	Islamic Finance

	Session 12
	Marketing Ethics –An Islamic Perspective

	Session 13
	Stakeholder Management Principles

	Session 14


	Reasserting Moral Agency –Islamic Tools for Ethical Transformations

	Session 15
	CONCLUSION
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