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[1] COURSE SPECIFIC SECTION

Course Prerequisite and Grade Requirements:
 MAR 3023, or permission of instructor.
Course Description:
A study of procedures and problems associated with establishing marketing operations in foreign countries. Includes the institutions, principles and methods involved in the solution of these business problems as well as the effects of national differences on business practices and buyer behavior.
Course Objectives:
This course is designed to introduce students to international marketing. It examines the interdependence of product, price, distribution and promotion in an international context. After taking this course, students will:

•
Understand the global environment in which marketers operate and understand its effects on marketing strategy.

•
Understand the distinctive preferences and behaviors of a variety of cultures and subcultures and how these differences affect marketing strategy. 

•
Understand the cultural impacts of marketing and advertising decisions.

Required Text:

Lascau, D.N. (2006), International Marketing, 2th ed., Atomic Dog Publishing. ISBN:1592601677

Determination of Final Grade:

Grading Scale

Final grades are based STRICTLY on the following point scale:


A+
970–1000 
B+
870–899
C+
770–799
D+
670–699



A
930–969
B
830–869
C
730–769
D
630–669
F
000-599


A–
900–929
B–
800–829
C–
700–729
D–
600–629

Grade Composition
Final Exam

500 points
Mini Projects*
 100 points

Attendance & 

150 points
International Marketing Project*
250 points
Participation


*
 NOTE: Individual grades on group assignments will be adjusted at the end of the term based on peer evaluations.

Exams

There will be a final comprehensive exam given during at end of the semester which will may consist of multiple choice, quantitative problems, and/or essay questions. Exam questions focus on the classes, lectures and tours, however additional questions will come from reading material and class discussions. You are encouraged to take notes throughout the trip—exam questions may be taken from ANY official tour or site visit. The actual date and time will be announced later. For security reasons, exams will not be returned, however students are welcome to come to my office to view exams. Questions about exam grades must be cleared up within three weeks after the exam date. After three weeks, exams will be shredded and grades will become permanent.
Mini Projects

Two mini-projects will be assigned during the course. Each project will be worth 50 points.

PLEASE NOTE: The grade on the mini projects is the group project grade. It may or may not be the same as any specific individual’s project grade. Individual grades will be assigned at the end of the term based on a peer evaluation. Individual grades may be reduced by up to 100% for lack of participation in group work.
Individual Project Grade = Group Project Grade x Peer Evaluation Multiplier 

Final International Marketing Project

NOTE: You must submit your project by 12:00 NOON on the due date. There will be a 2 point deduction per hour (or part thereof) late.
This time consuming project will be explained in more detail later in the course. 

PLEASE NOTE: The grade on the final project is the group project grade. It may or may not be the same as any specific individual’s project grade. Individual grades will be assigned at the end of the term based on a peer evaluation. Individual grades may be reduced by up to 100% for lack of participation in group work.
Individual Project Grade = Group Project Grade x Peer Evaluation Multiplier 

Attendance and Participation

I will sum the number of classes, lectures, site visits and tours and divide 100 by the total. The result will be the value of attendance at each class/lecture/tour. If you attend all of them ON-TIME you get full credit. No credit will be given for a visit if:


• you miss a visit. 


• you are late (including being late for the transportation to the location).


• you violate the dress code. (The dress code is discussed in a separate handout.) 

In addition, up to 50 additional points will be awarded based on student participation during classes, lectures, site visits and tours.

Course Policies:

Extra Credit Policy

Students will have an opportunity to earn extra credit by taking optional geography quizzes (GeoXC Quizzes). Geography extra credit will based on a student’s scores on four geography quizzes given during the term. Each quiz will require students to name 20 countries chosen by the instructor. Extra credit for each GeoXC quiz will be added to the following exam score. Students will receive one point for each correct answer beginning at 13 correct. For example: 12 (or less) correct = 0 points; 13 correct = 1 point; 15 correct = 3 points; 20 correct = 8 points. If you wish to study for the geography quizzes, you can find maps (and answers) on Blackboard.

Other than noted above, additional extra credit, if given at all, will be offered during regularly scheduled class periods. Individual grades will not be arbitrarily changed nor will extra credit assignments or projects be given to individuals at the end of the term UNDER ANY CIRCUMSTANCES, as this would not be fair to the rest of the class. This is a promise I make to the entire class—I will not break it! If you need a specific grade to graduate, avoid probation, or keep a scholarship, YOU are responsible for earning that grade.  

Group Problem Policy

The instructor will try to stay out of group politics as much as possible. You may choose your own groups in this class, and therefore you bear some responsibility for selecting a group with which you can work effectively. However, please let me know immediately if you have problems with your group. I will permit group changes in some cases.

Mobile Phone Policy

Cell phones or other devices that generate sound must be turned off during classes, lectures, site visits and tours. Students answering cell phones during one of these activities will lose all credit for attendance at that activity. Unauthorized cell phone usage in class is considered to be a “Disruption of Academic Process” (see below). Exceptions to the cell phone rules must be discussed with the instructor in advance.

Disruption Policy

Professional behavior is expected at all times.  During our meetings, laptops may be used only for taking notes.  Disruptive behaviors will not be tolerated and include excessive talking and continuously arriving late/leaving early. Students involved in ongoing conversations during classes, lectures, site visits and tours will lose all credit for attendance and participation at that activity. Additionally, other inconsiderate behavior, such as consistently arriving late to class or leaving early, sleeping, reading the paper, doing outside work, and intoxication may also cause you to be removed from the class. Notice: These are considered to be a “Disruption of Academic Process (see below). 

Email Policy

The best way to reach me is via email. I always answer email quickly if I receive it. You will always get an answer to your questions. If the answer to your question is in the syllabus, my answer will be “See syllabus.” In addition, for a number of privacy and other reasons, I cannot distribute grades via email. Grades will be posted on Blackboard as soon as they are completed. If you have not heard from me within 48 working hours, you should assume that I did not receive your email. Please try sending it again from your university account. 

Please note: I will only send mass emails to the class to the account you have on file at USF. I may send information about the class and exam to this address. Be sure to check this account regularly or you may miss something important.

Make Up Exam Policy

No makeup exams will be given.
 [6] TENTATIVE COURSE OUTLINE:
	Class
	Mon
	Date
	Topic
	Read

	1
	TBA
	TBA
	Introduction to International Marketing & the International Environment
	1, 2

	2
	TBA
	TBA
	International Trade
	3, 4

	3
	TBA
	TBA
	International Culture
	5

	4
	TBA
	TBA
	Global Competitive Stragegy
	6, 7

	5
	TBA
	TBA
	International Market Entry
	8

	6
	TBA
	TBA
	Global Product Decisions & Branding
	9, 10

	7
	TBA
	TBA
	International Retailing and Pricing
	12, 16

	8
	TBA
	TBA
	Global Promotion & its Cultural Impacts
	13, 14


Key Leadership Skill(s) and Perspectives Addressed in This Course:
	PRIVATE 
Interpersonal and Communication Skills
	Analytical and Critical Thinking Skills
	Information Technology Skills
	Reflective Thinking and Experiential Learning
	Ethical and Social

Consciousness
	Multicultural Competence

	5
	4
	2
	5
	4
	5


INTERPERSONAL AND COMMUNICATION: Mini Projects and final project
ANALYTICAL AND CRITICAL THINKING: Final Project

REFLECTIVE THINKING/EXPERIENTIAL LEARNING:  Tours & visits, final project

ETHICAL AND SOCIAL CONSCIOUSNESS: Lectures, final project.

MULTICULTURAL COMPETENCE: Entire course

[2] UNIVERSITY/COLLEGE OF BUSINESS SECTION

Academic Dishonesty
Faculty members at USF expect strict adherence to the principles of truth and honesty.  Plagiarism and cheating are serious offenses and may be punished by failure in the course; suspension; and/or expulsion from the university. Any student that fails this course for cheating or plagiarism will be assigned the grade “FF” (failure for academic dishonesty). This grade cannot be forgiven.
Dishonesty on examinations and quizzes or on written assignments, unauthorized possession of examinations, the use of unauthorized notes during an examination or quiz, information obtained during an examination or quiz, information obtained from the examination paper or otherwise from another student, collaboration with other students in cheating, alteration of grade records, falsifying documentation and illegal entry to or unauthorized presence in an office are instances of cheating.  All work that is submitted as part of academic requirements is assumed to be the product of the student submitting it unless credit is given with proper footnoting and bibliographic techniques, or as prescribed by the course instructor.  This assumption applies to quizzes of whatever length, examina​tions, and to all work handed in, such as papers, reports, presentations, solutions to problems, tapes, films, and cases analyses, unless excepted by the instructor.  For more details, see the USF Policy on academic dishonesty at: http://www.ugs.usf.edu/catalogs/0304/adadap.htm
The University of South Florida has an account with an automated plagiarism detection service, which allows instructors to submit student assignments to be checked for plagiarism.  The instructor reserves the right to 1) request that assignments be submitted to me as electronic files and 2) electronically submit assignments to SafeAssignment.com.  Assignments are compared automatically with a huge database of journal articles, web articles, and previously submitted papers.  The instructor receives a report showing exactly how a student’s paper was plagiarized. For more information, go to http://www.safeassignment.com and http://www.ugs.usf.edu/catalogs/0304/adadap.htm#plagiarism.

Disruption of Academic Process:
Disruption of academic process is defined as the act or words of a student in a classroom or teaching environment which in the reasonable estimation of a faculty member: (a) directs attention from the academic matters at hand, such as noisy distractions; persistent, disrespectful or abusive interruptions of lecture, exam or academic discussions, or (b) presents a danger to the health, safety or well being of the faculty member or students. Punishments for disruption of academic process will depend on the seriousness of the disruption and will range from a private verbal reprimand to dismissal from class with a final grade of “W,” if the student is passing the course, shown on the student record. If the student is not passing, a grade of “F” will be shown on the student record. For more information, see USF Policy on Disruption of Academic Process at: http://www.ugs.usf.edu/catalogs/0304/adadap.htm 
‑
Students with Disabilities:

Please notify your instructor during the first two weeks of class if you have a learning disability or require special assistance with this course.  Confidential personal and learning assistance counseling are made available to students through the Division of Student Affairs.  Contact R. Barry McDowell (mcdowell@stpt.usf.edu) for more information.

Religious Holidays:
Students who must miss an examination due to a religious holiday should notify the instructor during the first two weeks of class. Alternative exam arrangements will be made.

Copyrights:

All rights reserved. Students may tape lectures and use course material for their own study, but may not sell or otherwise distribute these materials to others without the express written consent of the instructor and/or authors of the material. Students may give copies of their class notes to other students that are currently enrolled in this class.


