MSLBE 508 - GLOBAL ETHICS
MINI-MASTER SYLLABUS
I. COURSE DESCRIPTION

This course identifies and discusses differences and similarities in ethical values and principles found in the practice of organizations conducting business around the world.  In particular, comparisons of culture and religion, and their impact upon business operations, will be explored.  Strategic opportunities emanating from cultural and/or religious differences will be developed to guide organizations conducting business in the global marketplace.
II. GENERAL OBJECTIVES
This course focuses upon differences and similarities in ethical values and principles found around the world as organizations conduct business in the global marketplace.  The general objectives of the course are to:

1. Raise students’ general awareness of ethical issues in the global workplace;

2. Expose students to the underlying ethical values and principles found in various cultures and religions;

3. Enhance the ability of students to recognize specific ethical challenges arising from differences and similarities in culture and religion;

4. Help students understand how ethical values and principles embodied in cultures and religions affect management practice; and,

5. Enhance the ability of students to see differences in ethical values and principles as a strategic strength or opportunity in the global marketplace.

III. TOPIC OUTLINE

Course overview, preparation for course assignments


7 %
Overview of ethical values and principles found in




the major cultures and religions around the world

7 %
Hinduism and its impact on global business



7 %
Buddhism and its impact on global business



7 %
Confucianism and its impact on global business



7 %
Taoism and its impact on global business 




7 %

Islam and its impact on global business




7 %
Judaism and its impact on global business



7 %
Christianity and its impact on global business



7 %

Global business practices: marketing and personnel


14 %
Professional Ethics in global business




14 %

Wrap-up – Share information from your Learning Group papers
  7 %
IV. SUGGESTED EVALUATION
In-class group presentation and executive summary


30%

Individually prepared paper, case or project



30%

In-class discussion







40%

V. TEXTBOOK, READINGS AND REFERENCES
Primary textbook:

Smith, Huston (1991) The World’s Religions (San Francisco: Harper).

Zinbarg, Edward D. (2001) Faith, Morals and Money: What World’s Religions Tell Us About Ethics in the Marketplace (New York: Continuum).

Additional readings for the course added at the instructor’s discretion.
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