DANIELS COLLEGE OF BUSINESS MISSION STATEMENT

The mission of the Daniels College of Business is to foster Enlightened Practice, Professional Achievement and a Commitment to Community among those engaged in management and the business professions.

As an institution that emphasizes the scholarship of teaching, our mission is achieved through programs that recognize the diversity of a global economy and embrace:

· Knowledge and technical ability

· Interpersonal skills and intercultural understanding

· Ethically based leadership and social responsibility

Our mission is represented through the icon:
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REIMAN SCHOOL OF FINANCE
Summer 2008
FIN 4610 “Multinational Finance and Investments”
Prerequisites: FIN 3900 or FIN 4630
Section 1 (CRN 1023) 
Meeting Place and Time: T, R, 5:30-7:40 p.m., DCB 105
Professor: Irina Khindanova
Office Hours: M,W, 4:30 – 6:30. Office hours may change during the quarter. Such changes will be posted.
Office: DCB 584
E-Mail: ikhindan@du.edu
Phone: 303-871-4235
All students need to follow these expectations:

	


Daniels College of Business Code of Academic Integrity – http://www.daniels.du.edu/pdf/code_of_academic_integrity.pdf 

University of Denver Honor Code - http://www.du.edu/ccs/honorcode.html 

Official Communications
The standard method of communicating official information from the Daniels College of Business to its students is the University’s electronic mail (e-mail) system. Private e-mail accounts will not be accepted as appropriate e-mail addresses. Students may set up their University e-mail account so that messages are forwarded to another account automatically.  Instructions about forwarding messages are available on the University website at http://www.du.edu/uts/policies/index.html. 
Students with Disabilities

If you have a disability protected under the Americans with Disabilities Act (ADA) and Section 504 of the Rehabilitation Act and need to request accommodations, please speak with me privately and schedule an appointment with the Disability Services Program (DSP).  DSP is located in The Center below the bookstore in Driscoll South – phone 303-871-2455.

Performance Assessment

The Daniels College of Business may use assessment tools in this course and other courses for evaluation. Educational Assessment is defined as the systematic collection, interpretation, and use of information about student characteristics, educational environments, learning outcomes and client satisfaction to improve program effectiveness, student performance and professional success.
	Required Course Materials:
· Textbook: International Financial Management, 4th ed. By Eun and Resnik
· Blackboard: electronic course materials (lecture notes in the PowerPoint format, in-class lecture notes, HW solutions, exams’ materials)
· Handouts distributed in class and other materials as assigned


Course Description: Finance 4610 explores financial management in the international arena. Topics include derivative securities, currency risk, international capital budgeting, and international portfolio management
Learning Outcomes:

Upon completion of this course, students should be able to accomplish the following objectives:

· Explain the determinants of foreign exchange rates and how exchange rate risk can be hedged

· Understand derivatives on currencies

· Explain and identify the financial difficulties and opportunities faced by corporations when operating  internationally

· Apply advanced techniques for making international corporate investment decisions

· Identify the determinants of the expected returns on international investments

· Discuss current issues in international finance

Beyond Grey Pinstripes: The course will also cover Corporate Governance, Socially Responsible Investing, and Sustainability/Triple Bottom Line.
Attendance policy: Regular class attendance is expected. Students are responsible for obtaining materials handed out, assignments given or changed, readings assigned, or any other changes to the course plan that may be made during class meeting times. Please make arrangements to obtain the required information, handouts, etc., if you are unable to attend any class meeting time.
Class preparation and participation: It is imperative for you to complete homework problems. Problem assignments are given in the “Course Outline” section of this syllabus. Solutions the problems are available for download from Blackboard. Quizzes will be given to check how students are doing HWs. In certain cases, extra-credit points will be assigned for active class participation.

Examinations:  Two examinations will be required. Exams are closed-books. No textbooks and no notes. Students can use calculators, no other devices are permitted. Alternate examinations will be given only if students have documented medical or university/business-travel reasons. Students are required to make arrangements for an alternate exam at least one week before the scheduled date. An unexcused absence will result in a score of zero for the exam.
Exams dates: Exam 1 - July 17, Thursday; Exam 2 – August 14, Thursday, regular class time.
Analysis of Business Cases*
OVERVIEW

Through the analysis of cases, students in this course will apply financial theory to realistic business problems. Case studies show that there is far more subjectivity involved in reaching real world decisions than there is in solving end-of-chapter textbook problems. Producing a good report requires a close look at the details of the case. Appropriate strategies are usually not reached by blindly applying a generic formula. 

We will investigate two cases: Hedging Currency Risks at AIFS – a case involving forwards and options and Drilling South: Petrobras Evaluates Pecom – a case investigating a global merger. One of the cases is set in Europe and the other is set in Brazil. These cases are available in the FIN 4610 coursepack that is sold in the DU Bookstore.

Cases are valuable educational tools because they give students experience solving problems with others. An important part of the group experience is discussing the issues in the case. Thus, the vast majority of the questions students pose to the instructor about the case will be done in class when all the students can benefit from the answers. Since I want to encourage students to prepare well in advance, I reserve the right not to answer your questions on the case outside of the classroom.

CASE PRESENTATIONS

Each class member will be randomly assigned to one of ten groups. At the time that I determine group memberships, I will assign each group to present on one of the two cases. Your group needs to thoroughly analyze both cases. However, each group will only need to provide a formal presentation on their assigned case. 

For each case, a list of issues for discussion is available on Blackboard. The course schedule shows the dates of the presentations. At the start of class, I will randomly pick one group for a presentation on each issue. The presentation can last a maximum of fifteen minutes.
Case 1 presentations: July 24, Thursday; Case 2 presentations: August 8, Thursday. 
CASE REPORTS

Each group should submit a report on a case analysis at the end of class after presentations. The report should provide answers on the listed case issues. Requirements for reports will be available on Blackboard.
CASE DISCUSSIONS

After each presentation, I will randomly pick one of the groups that is not presenting to “discuss” the presentation. The discussion may consist of a thoughtful question about the presentation. It may consist of additional comments about the issue or point out some important factors that the presentation failed to mention. The discussion can last a maximum of five minutes.

GRADING

The case analyses will determine 30% of each student’s overall course grade. The case presentation counts for 15%, the case reports count for 10% (each report – 5%), and the case discussion - for 5%. 
*Author: Dr. Chris Hughen. 
Grading structure:

Quizzes
10%

Cases
 
30
Exam 1
30
Exam 2
30
Total
          100%


Grading policy: Grades will be assigned as a percentage of the total points as follows:
90 and above

A/A-
[80, 89]

B-/B/B+

[70, 79]

C-/C/C+

[60, 69]

D

59 and below

F 


Course Outline, Version 1, 6.09.08

	Date
	Topic
	Chapter
	Homework assignments problems

	T

6.17
	The Market for Foreign Exchange
	5
	P: 1-5, 8, 9

	R

6.19
	The Market for Foreign Exchange (cont.)
	5
	

	T

6.24
	1. Quiz #1 (Ch. 5)

2. International Parity Relationships and Forecasting Foreign Exchange Rates 
	6
	P: 1-5, 7, 9

	R

6.26
	International Parity Relationships and Forecasting Foreign Exchange Rates (cont.)
	6
	

	T

7.01
	1. Quiz #2 (Ch. 6)

2. Futures and Options on Foreign Exchange
	7
	P: 1-5, 8, 11

	R

7.03
	Futures and Options on Foreign Exchange (cont.)
	7
	

	T

7.08
	1. Quiz # 3 (Ch. 7)

2. Management of Transactions Exposure
	8
	P: 1-6

	R

7.10
	Management of Transactions Exposure (cont.)
	8
	

	T

7.15
	Review
	
	

	R

7.17
	                                  Exam 1 (Chapters 5-8)

	T

7.22
	Corporate Governance.
Video – Commanding Heights
	4
	

	R

7.24
	Group presentations on Case 1
	
	

	T

7.29
	1. International Equity Markets
	13
	Questions: 2, 4-6;

P: 1, 2


	
	2. International Portfolio Investment
	15
	P: 1-5, 9

	R

7.31
	Interest Rate and Currency Swaps
	14
	P: 1, 2, 6, 7

	T

8.05
	1. Quiz #4 (Ch. 15)

2. Interest Rate and Currency Swaps (cont.)
	14
	

	R

8.07
	Group presentations on Case 2
	
	

	T

8.12
	1. Quiz #5 (Ch. 14)

2. Review
	
	

	R, 8.14, 5:30-7:40 p.m.,   Exam 2 (Chapters 13-15)


