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Aims:  

Given the fact that The enlargement of Europe has given rise to a search for European identity, European values and its position in the world. The purpose of the Brussel's study week is to introduce participants (European and none European) to the complexity and distinctive character of doing business in a European context. 

Learning Teaching and Assessment Strategy:  

A 4 days trip to Brussels with visits to the European Institutions, a company visit, a visit to the representative of one of the European regions, lectures on the topics of ‘ understanding Europe in a global context’ and ‘the political and institutional dimension of the EU’.
The “Brussel's week” will span the days spent in Brussels and two days at Utrecht devoted to Business Law and Ethics in Europe.
Study Hours:  

Lectures: 



   
Directed Study: 
  100.00

Seminars/Tutorials: 
   


Other: 




Laboratory/Practical: 
   


Assignment:  
   


Total:    100.00

Learning Outcomes:  

1. Knowledge & Understanding  

On successful completion of this module you will be able to
- understand the structure and workmethods of European institutions.
- understand the way that Nation States and Regions seek to interact with European institutions. 

- understand the distinctive character of European business law and ethics as it affects business, working conditions and environment.

2. Subject-Specific Skills  

On successful completion of this module you will be able to 
· demonstrate insight into the key priorities for doing business in Europe and into concepts to economic sectors or industries in order to enhance your understanding of opportunities and threats in those sectors or industries.

· understand the challenges of competitiveness  and growth for companies in different sectors of the market (European and other) while protecting and maintaining the European environment, society and it’s values. 
3. Personal Transferable Skills  

On successful completion of this module you will be able to

- recognise the different perspectives on Europe held by an international group of managers / students.
- demonstrate improved team working skills and conceptual thinking.

Mode of Assessment:  

1. 

Assessment Type 





Duration


Percentage 
  

Coursework


  


50%

  

Description  

Individual assignment (1,500 words) dealing with the organizational structure of the EU and the role the EU plays in a worldwide perspective.
2. 

Assessment Type 





Duration


Percentage 
  

Group Presentation

to be specified


50%

  

Description  

Group Presentation on  a company. Addressing the principal issues for companies for doing business in the EU. And the challenge of a particular sector to deal with the challenges of the EU on a strategic level. Insitutions, economy, employment, social cohesion and environment.
Supplementary Assessment:  

Individual assignment.
Outline Syllabus:  

Programme of the Brussels visit.
Information and pre reading for the different visits.

Assignment brief.

