	Date
	Topic
	Chapter

	8/26
	Course Introduction
	

	8/28
	Marketing Review/Internet Basics and History
	1

	9/2
	Strategy/Internet Business Models
	2

	9/4
	Consumer Behavior/ Market Research
	3

	9/9
	Online Retailing              
	4

	9/11
	Online Services
	5

	9/16
	Guest Speaker  
	

	9/18
	EXAM 1                                                                 
	

	9/23
	Outside class Group Project/Career Fair                                 
	 

	9/25
	In class Group Project
	

	9/30
	Privacy and Security Online
	6

	10/2
	B2B E-Marketing
	7

	10/7
	B2B E-Marketing
	8

	10/9
	Current Events
	

	10/14
	In class Group Project
	

	10/16
	Pricing, Payments & Order Fulfillment
	9

	10/21
	Ethical, Social, and Political Issues
	10

	10/23
	Current Events
	

	10/28
	EXAM 2                                   
	

	10/30
	In class Group Project
	

	11/4
	Integrated Marketing Communications      
	11   

	11/6
	Online Advertising
	12           

	11/11
	Digital Content/Social Networking
	13

	11/13
	Current Events
	

	11/18
	EXAM 3 
	

	11/20
	In class Group Project  
	

	11/25
	No Class
	

	11/27
	Thanksgiving Holiday – No Class
	

	12/2
	Avatar Marketing
	14/HBR

	12/4
	Mobile Marketing                                 
	15

	12/9
	GIS and the Future of Marketing             
	16

	12/11
	In class Group Project
	

	12/16
	FINAL  MKTG 635B      2:00 pm – 3:50 pm
	

	12/17
	FINAL  MKTG 635A      9:40 am – 11:30 am
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