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COURSE DESCRIPTION

Successful managers need to understand the workings of the pricing system.  This course develops the analytical tools of demand, supply, consumer preferences, production function, cost structures and applies them to market price formation under conditions of perfect competition, monopolistic competition, oligopoly and monopoly. The roles of information, efficient markets and strategic decision making will be emphasized in both domestic and global settings. Throughout the course, pricing decisions will be placed within a broader perspective that considers social, environmental, governmental and ethical dimensions in obtaining optimal managerial decisions.

This course has as a prerequisite one calculus course.  Please review chapter 2 of our textbook for a refresher.  If you have difficulties understanding chapter 2 please consider taking ISOM 400: Quantitative Methods. 

TEXTBOOK

Edwin Mansfield, Bruce Allen, Neil Doherty and Keith Weigelt, MANAGERIAL ECONOMICS: THEORY, APPLICATIONS AND CASES, Sixth Edition, 2005, Norton; ISBN 0-399-92496-3
TOPICS PER WEEK

	August  27
	What is a Market? Elements of Supply and Demand,      Individual and Market Demand


	Chapters 1, 3

	September 3
	Consumer Behavior and Consumer Choices
	Chapter 4 

	September  10
	Production Analysis
	Chapter 7

	September  17
	The Analysis of Costs
	Chapter 9

	September 24
	Pricing under Perfect Competition
	Chapter 10

	October 1
	Pricing under Monopoly and Monopolistic Competition
	Chapter 11

	October 8


	Pricing under Oligopoly
	Chapter 13

	October 15
	Overview of Pricing under Perfect Competition, Oligopolistic Competition, Monopolistic Competition and Monopoly
	

	October 22
	Interplay between Government and Business, Ethical, Environmental and Global Dimensions


	Chapters 19, 20

	October 29

	CLOSED BOOK FINAL EXAMINATION
	


GRADING 

The course grade will be based 50% ON FIVE HOMEWORK ASSIGNMENTS (each worth 20 points) and 50% ON A FINAL EXAMINATION (worth 100 points) on the 10th session on October 29, 2008.  
Homework assignments are presented below. Each homework assignment will be graded and discussed in class.  These assignments will give the opportunity to students to learn quantitative and economic reasoning on various topics of pricing. Pricing is a fundamental concept in modern mixed capitalistic systems and when prices deviate from fundamentals, opportunities for arbitrage emerge. 

Questions and problems on the final exam will be similar to those in the five homework assignments. Students are encouraged to discuss in teams topics and problems on homework but each student is responsible to turn in individually her/his own homework.

Students can earn 5 extra bonus points by writing a 10 page paper on a topic related to this course and of their own interest. Topics to consider are: oil markets; healthcare pricing; automobile markets; environmental issues; pricing of services; global competition; asset booms and busts. Team work is encouraged and papers can be submitted jointly. 

Students will earn their course grades according to the following scale: 

190 - 200 = A

180 - 189 = A-
170 - 179 = B+

160 - 169 = B

150 - 159 = B-
130 - 149 = C+

110 - 129 = C

HOMEWORK ASSIGNMENTS
HW #1
Chapter 1: 4, 8, 9, 10, 12;   Chapter 3: 1, 2, 3, 4, 6.

HW #2

Chapter 4: 1, 2, 3, 4, 5, 6, 7, 8; Chapter 7: 1, 4, 8.

HW#3

Chapter 9: 3, 4, 6: Chapter 10: 2, 3, 4, 5.

HW# 4

Chapter 11: 1, 3, 5, 12: Chapter 12:   3

HW#5

Chapter 13: 3, 4, 5, 10.

LEARNING GOALS AND ASSESSMENT  

Specifically this course has five learning goals/outcomes:

1. Develop quantitative skills in the area of pricing by understanding the concepts of supply and demand. 

2. Develop the student’s critical thinking skills in the area of pricing and how various forms of markets determine such prices.

3. Develop the student’s ability to integrate knowledge from finance, economics and quantitative methods to price correctly goods and services.

4. Develop the student’s written communications skills by having students do written homework assignments.  

5. Provide the student with quantitative tools to understand profit maximization.  

6. Emphasize the ethical dimensions of pricing and the role of externalities with examples from environmental considerations.
This course will take a portfolio approach to assessment. Students will be evaluated on a series of 5 problem sets that will expand their knowledge and skills set beyond their core knowledge. Students will also be assessed by a comprehensive final examination. Students will also be asked to work in teams as they do their homework and also write a paper on some topic of pricing for extra credit. 

