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COURSE DESCRIPTION

Ethics I (MBE 8605) is the first of three integrated one credit courses in business ethics.  Ethics I develops foundational concepts in ethical theory that are necessary tools for a systematic and disciplined evaluation of business practice.  Central attention is given to the use of rights and the common good in moral arguments.  Ethics I also begins to apply these conceptual tools to specific issues in business ethics by considering an employee right to job security.  Ethics I will also introduce the major team based assignments for Ethics II (MBE 8615) and Ethics III (MBE 8625)
COURSE OBJECTIVES

Objectives:  Students completing the three course ethics sequence should be able to

· Identify key ethical issues in business practices

· Understand foundational ethical theories, concepts and principles

· Identify and critique common patterns of moral reasoning, whether used explicitly or presupposed

· Articulate with some subtlety a utilitarian decision process as well as a decision process that appeals to rights and justice

· Apply, in a disciplined way, those ethical decision processes to business cases

· Integrate ethical analysis with standard business decision criteria 

READINGS, RESOURCES AND EXPECTATIONS

DesJardins, J. R., & McCall, J. J. (2005). Contemporary Issues in Business Ethics
(5th ed). Belmont, CA: Wadsworth.

Additional resources, readings and other materials will be available through our blackboard course site.

Readings are required and should be read prior to each seminar. During class, we will analyze, discuss, and apply the arguments presented in those readings (or in supplementary materials presented in class). All students are expected to actively participate in discussion during each seminar. All team members are expected to attend all class sessions. Students missing sessions will be required to watch a videotape of the session and submit an additional written reflection.
GRADED DELIVERABLES

1. Reaction papers
Reaction papers of no more than 500 words will be due at the beginning of the seminars on May 17 and May 31.  Each paper will contain three components based on a seminar reading (or readings) of your choice:
a. Article Context – A very brief statement of the article’s major points.  (Please don’t summarize the entire article.)

b. Critical Reflection – A reasoned evaluation of the author’s arguments for his/her position.

c. Personal Reflection – An application of the article’s points to your personal work/life experience.

2. Take-Home Writing Assignment
A written essay of no more than 1000 words on the topic of Executive Compensation.  Detailed instructions for the essay will be provided on the first day of the seminar.

GRADING

Reaction Papers (2)



40% (20% each)




Take Home Essay



30%

Class Participation



30%

Key criteria in grading written assignments are your ability to demonstrate critical thinking skills and the level of professional and personal insight evident in your work. Your work should demonstrate your ability to evaluate material presented in class or in the assigned reading from a critical point of view and not simply summarize or repeat back what you have read or heard.

SCHEDULE

Date


            Readings

      Deliverables
      
Faculty

Friday, May 9


“The Social


None


McCall/




Responsibility of 




Steingard





Business Is To




Increase Its Profits”




(p. 7-11)

“A Stakeholder





Theory of Modern





Capitalism” (p. 76-84)

“Bad and Not So





Bad Arguments for





Shareholder Primacy”





(p. 84-96)





“Just Say No





To Wall Street”





(p. 96-102)

Saturday, May 17

“General Moral 

Reaction Paper
McCall





Theory” 





(Blackboard site)

Saturday, May 31

Textbook: p 113-184

Reaction Paper
McCall

