

	Instructor:
	Michael Luckett, Ph.D.
	E-mail:
	luckett@stpt.usf.edu 

	Office:
	Bayboro Station 302 
	Homepage:
	http://www1.stpt.usf.edu/luckett 

	Office:
	(727) 873-4084
	Fax:
	(727) 873-4192

	Office hours:
	Tuesday, 2:00-4:00 pm 

or by appointment
	Class time:
	Tuesday, 6pm – 8:50pm

EP BD2-312, CRN: 18786


Required Text:
Global Marketing Management, 7/e by Warren J. Keegan, Prentice Hall, 2002 (ISBN: 0-13-033271-2).

Course Description:

A study of marketing management activities from the perspective of firms doing business across national boundaries. Emphasis is upon aspects of marketing which are unique to international business and problem-solving within an international context.
Course Objectives:

This course is designed to introduce students to international marketing. It examines the interdependence of product, price, distribution and promotion in an international context. After taking this course, students will:

· Understand the global environment in which marketers operate and understand its effects on marketing strategy.

· Understand the distinctive preferences and behaviors of a variety of cultures and subcultures and how these differences affect marketing strategy. 

· Understand the cultural impacts of marketing and advertising decisions.

Methodology:

1. Class lectures and discussions

2. In-class group/individual exercises
3. Group/individual writing assignments

4. Guest speakers

5. Examinations & quizzes

Important Semester Dates:

	Exam #1
	Tuesday, February 12th    

	Spring Break
	March 10th -15th 

	Exam #2
	Tuesday, March 18th   

	Drop Deadline 
	Friday, March 22nd   

	Exam #3
	Tuesday, April 29th    


Course Expectations & Policies:

1. Review assigned readings prior to the class period in which they are covered.
2. Attend each class AND participate in class discussions.
3. Learn what they missed should they miss a class.
4. Written assignments are due at the beginning of class.  ANY turned in after the initial collection will be penalized 20% per day or portion thereof.
5. Students are expected to achieve their desired grade through performance on assignments and exams.  They should not expect to be able to improve grades through extra credit or negotiations with the instructor.  Grades will only be changed to correct calculation or input errors.

Evaluation:

	Component
	Points
	Percent

	Exam #1
	250 pts
	25%

	Exam #2
	250 pts
	25%

	Exam #3
	250 pts
	25%

	Quizzes
	100 pts
	10%

	Case Analysis 1
	50 pts
	5%

	Selling Role-Play #1
	50 pts
	5%

	Selling Role-Play #2
	125 pts
	12.5%

	Total
	1000 pts
	100%


Final grades will be strictly assigned based on the following scale:
	Grade
	Percent
	Points

	A
	90 – 100% 
	900 – 1000 

	B
	80 – 89.99%
	800 – 899.99

	C
	70 – 79.99%
	700 – 799.99

	D
	60 – 69.99%
	600 – 699.99

	F
	below 60%
	599.99 or less


For your security, grades will not be provided by phone or email. Grades are not negotiable. To be fair to the entire class, there are no opportunities for extra credit assignments. Students with extenuating circumstances which require them to receive a certain grade or maintain a particular GPA (e.g., graduation, loss of a scholarship, University probation or suspension, loss of a job offer, revocation of student Visa, etc.) need to realize that they are responsible for working hard to achieve the needed class grade. Exceptions will not be made for individual students. Grades can be changed only if I have made an input or calculation error. It is important that you check your class grades on the grades web page or with me and take immediate action to address any discrepancies.

Exams:
There will be three exams during the semester. Test questions will cover material from lectures, discussion, guest speakers, audio/visual material, notes, and the textbook. Each exam will have a combination of objective format questions (multiple choice, true/false) and subjective format questions (short answer, essay). The exams will be constructed to reward those students who consistently attend class and take full responsibility for their learning of the material. The best way to prepare for my exams is to attend every class, take good notes, and look at the review sheet.

Exams will be graded promptly and they will be reviewed in class, however, they must be returned.  Students who have questions and concerns regarding their exams are welcomed and encouraged to come by during office hours to view their exams.  If you are unable to come by during office hours, please schedule an appointment.  Questions about any exam must be raised prior to the next exam.

Note: So that you can plan your schedule for the semester, exam dates and the make-up exam date are 100% guaranteed. While the material covered on each exam may change from the tentative schedule, I assure you that the exam dates will not. DO NOT schedule ANY other events around these dates -- including vacations.
Make-Up Exams

All make-ups exams will be given immediately following the final exam at the end of the term. Makeup exams will only be given for documented sickness/emergency or documented participation in an official university function at the time of the exam. You do not have to notify the instructor in advance; however you must bring one of the following to your instructor within one week of the missed exam to take a makeup exam:
1. Signed memo from a physician stating the dates you are to be excused from class.

2. Signed memo on department letterhead from a USF staff member stating the dates you are to be excused from class.
3. Dated copy of a funeral program or death certificate for a relative or close friend. Obituaries are also acceptable if your name is listed in the obituary as a survivor; otherwise obituaries are not acceptable.
4. Dated copy of a police report in the case of an automobile accident or other police matter.

5. Dated copy of a court summons.

6. Dated documentation of car towing and/or mechanical breakdown repairs. It must detail the work that was done and the parts replaced and contain the phone number of the shop that did the work. Simple credit card receipts are not acceptable. We do not give make-ups for “car trouble” without documentation—whether you “fixed it yourself” or not! 

If you cannot produce one of the above documents within ONE WEEK of the missed exam, you WILL NOT be able to take the makeup exam, and you will receive a 0 for that exam!

Quizzes/Assignments:

On occasion quizzes or other assignments will be given to assess your preparedness and mastery of course material.  Quizzes can cover, but are not limited to, the material for the current class period or material previously covered. Quizzes/assignments will take various forms, including: online quizzes, short writing assignments, multiple choice questions, critical summaries, true/false questions, research surveys, etc. They may be unannounced and may be assigned individually or to student teams. There are NO make-ups for missed quizzes or assignments. 
Standing-O:

Students can earn five (5) additional points on their first exam if they do a Standing-O.  In a Standing-O, the student stands up at the beginning of any class and announces a significant accomplishment, achievement or recognition they have recently received.  When the student has completed their story, the rest of the class will recognize the accomplishment by giving the student a rousing ovation.  Students can earn the additional points only once but can do more than one Standing-O if they wish.

USF St Pete Points:

Students can earn up to an additional five (5) bonus points on all three exams if they are wearing some USF oriented clothing or paraphernalia. The easier it is to spot and the harder it is to remove, the higher the points. T-shirts, sweatshirts, face painting, tattoos (4 pts); baseball caps, hats, ties, scarves, socks (3 pts); temporary tattoos (2 pts); pins, stickers (1 pts). USF merchandise specific to the St. Petersburg campus is encouraged!

Class Policies: 
Please be considerate of your fellow classmates. No disruptive behavior of any kind will be permitted. As such, cell phones, electronic games, radios, pagers, or other devices that generate sound must be turned off during the class period. Additionally, other inconsiderate behavior, such as consistently arriving late to class or leaving early, eating meals, sleeping, reading the paper, doing outside work, and intoxication will also cause you to be removed from the class. Students involved in ongoing conversations and/or answering cell phones during class time will be asked to leave without warning! In case of absence it is your responsibility to obtain class materials (including notes and assignments) from a classmate. Absence is not a legitimate reason for being unaware of classroom activities and assignment dates. 
Key Leadership Skill(s) and Perspectives Addressed in This Course:
	PRIVATE 
Interpersonal and Communication Skills
	Analytical and Critical Thinking Skills
	Information Technology Skills
	Reflective Thinking and Experiential Learning
	Ethical and Social

Consciousness
	Multicultural Competence

	5 (a)
	3 (b)
	1 (c)
	 4 (d)
	3 (e)
	2 (f)


Note: The scale of 0-5 is the instructor’s estimate of the extent to which each objective is being met.

a) Interpersonal & Comm. Skills: Group case analysis, assignments.
b) Analytical and Critical Thinking Skills: Case analysis
c) Information Technology Skills: use of class website and class assignments

d) Reflective Thinking and Experiential Learning: Class assignments 

e) Ethical and Social Consciousness: Case Analysis and Class Discussion
f) Multicultural Competence: Every week
Academic Dishonesty: 

Academic dishonesty will not be tolerated and includes, but is not necessarily limited to the following: [1] Copying another student’s work on an exam, [2] Using unauthorized materials during an exam (e.g. cheat sheets, open books), [3] Copying another student’s outside assignments, and [4] Failure to give proper credit to another individual’s ideas or published works.


Because of the University’s commitment to academic integrity, plagiarism or cheating on course work or on examinations will result in penalties that may include a grade of “F” for the specific exam or course work and a grade of “F” or “FF” for the course.  Any incident of academic dishonesty will be reported to the dean of the college.  Definitions and punishment guidelines for Plagiarism, Cheating, and Student Disruption of the Academic Process may be found at: http://catalog.grad.usf.edu/currentpdf/USF_Grad_Catalog_2007_2008.pdf

Students with Disabilities:

Please notify your instructor during the first two weeks of class if you have a learning disability or require special assistance with this course.  Confidential personal and learning assistance counseling is made available to students through the Division of Student Affairs.  For more information contact R. Barry McDowell (mcdowell@stpt.usf.edu).

Religious Holidays:

Students who must miss an examination or other class activity due to a religious holiday should notify the instructor during the first two weeks of class. Every effort will be made to accommodate these observances.
Turnitin.com

The University of South Florida has an account with an automated plagiarism detection service, which allows instructors to submit student assignments to be checked for plagiarism. I reserve the right to 1) request that assignments be submitted to me as electronic files and 2) electronically submit assignments to Turnitin.com. Assignments are compared automatically with a huge database of journal articles, web articles, and previously submitted papers. The instructor receives a report showing exactly how a student’s paper was potentially plagiarized. For more information, go to www.turnitin.com.
Copyrights:

All rights reserved. Students may tape lectures and use course material for their own study, but may NOT sell or otherwise distribute these materials to others without the express written consent of the instructor and/or authors of the material.
Tentative Class Schedule

	Week
	Date
	Assignment

	1
	Jan 8
	Syllabus and Introduction

	2
	Jan 15
	Keegan Ch. 1: Introduction to Global Marketing
Keegan Ch. 2: The Global Economic Environment

	3
	Jan 22
	Keegan Ch. 3: Social and Cultural Environment
Keegan Ch. 4: The Political, Legal, and Regulatory Environments


	4
	Jan 29
	Keegan Ch. 5: Global Customers


	5
	Feb 5
	Keegan Ch. 6: Global Marketing Information Systems and Research


	6
	Feb 12
	Exam #1: Keegan Chapters 1, 2, 3, 4, 5, and 6

	7
	Feb 19
	Keegan Ch. 7: Segmentation, Targeting, and Positioning
Keegan Ch. 8: Entry and Expansion Strategies: Marketing & Sourcing


	8
	Feb 26
	Keegan Ch. 9: Cooperative Strategies and Global Strategic Partnerships
Keegan Ch. 10: Competitive Analysis and Strategy


	9
	Mar 4
	Keegan Ch. 11: Product Decisions
Keegan Ch. 13: Global Marketing Channels and Physical Distribution


	10
	Mar 11
	Spring Break – No Class

	11
	Mar 18
	Exam 2: Keegan Chapters 7, 8, 9, 10, 11, and 13

	12
	Mar 25
	Keegan Ch. 12: Pricing Decisions
Keegan Ch. 14: Global Advertising


	13
	Apr 1
	Keegan Ch. 15: Global Promotion


	14
	Apr 8
	Keegan Ch. 16: Global e.marketing


	15
	Apr 15
	Keegan Ch. 17: Leading, Organizing, and Monitoring the Global Mktg Effort


	16
	Apr 22
	Keegan Ch. 18: The Future of Global Marketing

	17
	Apr 29
	Exam 3: Keegan Chapters 12, 14, 15, 16, and 17


Please Note: Changes to the syllabus may be made to reflect the needs and pacing of the class.  Any changes will be announced in class.
Also Note: 
The last day to withdraw without academic penalty (fee liable) is Friday, March 22nd
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