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[1] COURSE SPECIFIC SECTION
Course prerequisite and Grade Requirements:

No requirements beyond good standing in the MBA program or permission of the Professor.

Course Description:
This course is an application of the USFSP MBA Essentials courses (or their equivalents). The objective of the course is to explicitly address how all of the disciplines play a role in the formation and operation of a business enterprise. Principally, this course applies your knowledge of finance, marketing, management, and accounting in determining how a business enterprise is formed and operated. The course will emphasize pre-business feasibility studies, the start-up of the business enterprise, its successful management, and options for succession or termination.

Objectives:

· Understand the differences between a small business owner and an entrepreneur
· Understand the relationship of various functional activity within a small business

· Understand the process of gauging feasibility of a business idea

· Understand the development of a business plan

· Understand various small business strategies including exit

Required Text:

A custom textbook has been prepared for the class.  The textbook has no formal title but is listed as MBA Program, Business Enterprise GEB 6930 with Dr. William T. Jackson as the instructor. The text includes traditional chapters from the textbook, Entrepreneurial Small Business, (2nd Edition) by Katz, J. & Green, R. In order to save students money, only those chapters from the text that were to be covered are included. In addition, the same text will be used in the spring allowing students to sell back the text.
Various articles outside of the text will be assigned during the semester.

Determination of Final Grade:

2 Exams @ 300 points



600 points
Business Plan (Group)



250 points
Elevator Pitch for Plan (Individual)


  50 points

Book Presentation




100 points

Total





1000 points
In this class, based upon the points earned, the following grades will be awarded:

970-1000
A+

920-969
A

900-919
A-

870-899
B+

820-869
B

800-819
B-

770-799
C+

720-769
C

700-719
C-

670-699
D+

620-669
D

600-619
D-

<600

F

Assignment Descriptions:


Exams—two exams will be administered during the semester. Exams will address material covered in the text, lectures, handouts, readings, and guest speakers. The format of the exams will be multiple choice and short answer/essay.

Business Plan Project—one of the major learning objectives of this class is for each student to be able to integrate knowledge from across disciplines and present viable decisions to business issues. To this end, students will be expected to complete an abbreviated business plan on a business concept their group has selected. At the end of this project, EACH student will independently present a two minute “elevator pitch” for their group’s plan. More details will be provided in a separate handout on this assignment.


Book Review—each student will present a book review on a popular press book relating to entrepreneurship/the entrepreneur/creativity/innovation. The presentation should be between 5-10 minutes. In addition, a 1-2 page overview is due at the time of presentation—a collection of these overviews will be copied by the instructor and copies provided to all students.


Attendance/Participation—Students are expected to attend all classes—your learning and the continuity of your group activities necessitate your presence. Excessive absences (more than two) will result in a 5 percent reduction of your final grade for each absence.

In addition, participation means much more that just attending class—taking an active and prepared approach to classroom discussion is expected from each student. Likewise, every student is expected to contribute their fair share to each group assignment. A peer evaluation behavioral based rubric will be used to assess individual participation in group activity—a clear trend of limited participation will negatively impact this grading measurement (i.e. if group members rate a member at 80% of the possible points available on the peer evaluation, the member will only receive 80% of the points awarded on the project) .


Guest Speakers—a variety of entrepreneurial leaders will be invited to speak to the class. Normally, these speakers are scheduled for the first part of the class. Please ensure that you are on time and are attentive to their presentations. Material covered by these speakers will be included on the exams. If you miss a class with a speaker, ensure that you have notes from someone in your group regarding the presentation and discussion.

Tentative Course Schedule:

	Date
	Assignment

	8/28/08
	Introduction

	9/4/08
	Chapters 1 & 3/Complete the online Business Plan training course at www.sba.gov

	9/11/08
	Chapters 4 & 2/Assigned Workshop or Article Discussion

	9/18/08
	Chapters 7 & 20/ Assigned Workshop or Article Discussion

	9/25/08
	Chapters 17 & 18/ Assigned Workshop or Article Discussion

	10/2/08
	Chapter 9/Book Presentations 1-5/ Assigned Workshop or Article Discussion

	10/9/08
	Chapter 10/Book Presentations 6-10

	10/16/08
	Chapter 11/Book Presentations 11-15

	10/23/08
	Exam 1

	10/30/08
	Chapters 13 & 14/Book Presentations 16-20/ Assigned Workshop or Article Discussion

	11/06/08
	Chapter 15 & 19/Book Presentations 21-25/ Assigned Workshop or Article Discussion

	11/13/08
	Book Presentations 25-30/ Assigned Workshop or Article Discussion

	11/20/08
	Book Presentations 31-40/Review

	11/27/08
	Thanksgiving Holiday

	12/4/08
	Elevator Pitch/Final Business Plans due

	12/11/08
	Final Exam


Key Leadership Skills and Perspectives Addressed in This Course:

	Interpersonal and Communication Skills
	Analytical and Critical Thinking Skills
	Information Technology Skills
	Reflective Thinking and Experiential Learning
	Ethical and Social Consciousness
	Multicultural Competence

	X
	X
	
	X
	X
	


Interpersonal and Communication Skills—Group project; verbal discussions; presentation of final projects.
Analytical and Critical Thinking Skills—Chapters and articles analysis; development of final projects; development of situational analysis.

Reflective Thinking and Experiential Learning—Development of final projects and situational analysis.

Ethical and Social Consciousness—included in all reading material; all assignments; all discussions.

[2] UNIVERSITY/COLLEGE OF BUSINESS SECTION
Academic Dishonesty:

See USF Policy on Academic Dishonesty and Disruption of Academic Process at www.ugs.usf.edu/catalogs/0304/adadap.htm
Because of the University’s commitment to academic integrity, plagiarism or cheating on course work or on examinations will result in penalties that may include a grade of “F” for the specific exam or course work and a grade of “F” or “FF” for the course. Any incident of academic dishonesty will be reported to the Dean of the College. Definitions and punishment guidelines for Plagiarism, Cheating, and Student Disruption of the Academic Process may be found a the web address listed above.

Students with Disabilities:


Please notify your professor if you have a learning disability or require special assistance with this course. Confidential personal and learning assistance counseling are made available to students through the Division of Student Affairs. Contact R. Barry McDowell (mcdowell@stpt.usf.edu) for more information.

Religious Holidays:


Students who must miss an examination due to a religious holiday should notify the professor during the first two weeks of class.

