Economics 5380

Environment of Business

Fall 2008
We are what we repeatedly do. Excellence is therefore not act but a habit. Aristotle

Instructor: Charles F. Hawkins

Office: 217 Galloway Business Building

Phone Number: 880-8650
Office Hours: 8:30-11:30 MW; 2:00-5:00 MW; 9:30-11:30 TT


 By appointment 

E-mail: hawkinscf@my.lamar.edu
Catalog Description: A study of business, consumer, and government interaction in the economy. Efficiency concepts for the private and public sectors. Government activities in antitrust, traditional regulation, and new wave regulation. Issues in the role of ethics in a market oriented economic system.
Prerequisites: Graduate standing.

Teaching methods: Lectures, discussion, and student presentations.

Evaluation Tools: Midterm (40%) and final (40%) examinations. Report and presentations (20%).
Dates: Last day to drop without penalty September 29, 2008; Last day to drop November 3, 2008; Final Exam: December 15, 2008 at 5:30 p.m.

Students with Disabilities: The College of Business Administration complies with the Americans with Disabilities act in making reasonable accommodation for qualified students with disabilities.  If you have an established disability as defined in the Americans with Disability Act and would like to request accommodation, please see me as soon as possible.  My office hours and office number are shown on this syllabus.  Please make an appointment with the Office of Services for Students with Disabilities (SFSWD) if you need a disability-related accommodation.  SFSWD is located in Wimberly 101A, (409) 880-8026 (voice/TTY), or write to P.O. Box 10010, Beaumont, Texas 77710.
Learning Objectives: Upon completion of this course, the student should: 

1. Understand and be able to explain the concept of economic efficiency.
2. Understand and be able to explain the concept of market failure and government response to that failure.
3. Appreciate the importance of ethics in an efficient market economy.
4. Understand the economic positives and negatives of international trade.

READINGS

1.HTTP://WWW.ADAMSMITH.ORG/
THE THEORY OF MORAL SENTIMENTS


Part III and Part VI

The Critic of Exploitation: Adam Smith, by R.M. Morgan

The Wealth of Nations



Book I, Chapter II & Chapter VII



Book IV, Chapter II, Chapter VIII & Chapter IX


Book V, Chapter I Part II & Article 1st, 2dly, For facilitating particular Branches of Commerce
2.mcConnell, Campbell R. and Stanley L Brue. Economics (New York: McGraw-Hill, 2005, 16th ed). Chapter 3, pp 24-31 (Production Possibilities Curve); Chapter 23 (Pure Competition); Chapter 24 (Pure Monopoly); Chapter 37 (International Trade).
3. Linda K. Trevino and Katherine A. Nelson. Managing Business Ethics 4th ed. John Wiley and Sons

4. Patrick E. Murphy, ed. Business Ethics. John Wiley and Sons.

5. Asch and Seneca, Government and the Marketplace 2nd ed.. Chapters 2, 3, and 5.

6. Archie B. Carroll and Ann K. Buchholtz. Business and Society: Ethics and Stakeholder Management. Thompson South-Western. Chapters 1, 3, & 6.
REPORTS/PRESENTATIONS
Teams will be formed to research, write a formal report, and present  results to the class on one of the following topics:

1. Economic prosperity after Reagan: Vilification or Ratification of Keynesian economics?
2. Wealth creation through mergers and acquisitions: Telecommunications.

3. Does the government have the right or responsibility to regulate corporate profits?
4. Compare/contrast the economic system of mercantilism with the contention that the overriding purpose of a corporation is to increase stockholder value.

5. Can the free market be relied on to promote ethical behavior in the economy?
6.  Issues in government bailout of Fannie Mae and Freddie Mac.

