Course Description
	Course:
	Corporate Responsibility in a Globalized World
	Term:
	Term 3

	Module:
	Managing Society
	Contact Hours:
	24

	Instructor:
	Prof. Suchanek
	Credit Points:
	4,5


	Objectives
	Participants will learn about the importance of corporate responsibility for business in the 21st century. Nowadays companies are faced with different challenges in this field and they have to find ways how they can handle these complexities under the conditions of competition and an often insufficient legal framework.

	Contents
	The lecture shows what companies are doing in the field of corporate responsibility and what the requirements from the society are. It will be shown how companies can manage the tension between profits and morals. As a basis serves the following Golden Rule: “Invest in the conditions of social cooperation for mutual advantage!” This rule will be explained as the fundamental criterion of corporate responsibility.

	Methods
	Lectures cum case studies, class discussion. 

	Conditions for Credit Points and Grading Scheme
	50% group work , 50% written exam

	Recommended Basic Literature
	Suchanek, A. (2005): Is Profit Maximization the Social Responsibility of Business? Milton Friedman and Business Ethics (PDF-File).
Suchanek, A. (2008): Business Ethics and the Golden Rule (PDF-File).


