Business Ethics 
In the contemporary setting of globalised business managers increasingly find themselves having to face ethically based criticisms and to grapple with ethical dilemmas. The importance of ethical conduct in business has been brought sharply into focus by a series of high profile business scandals such as that of ENRON. This module aims to develop the students awareness of the ethical issues which can confront an international and/or multicultural business and their ability to analyse these and deal with them in a critically informed manner.

The course begins with an examination of basic concepts and shows how ethical issues and actions cannot be avoided in contemporary business. This leads into a discussion of the major macro level themes of the subject: company social responsibility and its extent, globalisation and its impact, sustainability and development, stakeholder theory and the European social model. A selection of micro level issues are also dealt with through the medium of case studies. Since in the final analysis a manager’s decisions in respect of ethical issues and business dilemmas will be informed by their own moral code, the module rounds off with a review of a range of the leading moral philosophies which are of relevance to business ethics.

On completion of this module the student will have:

•
Developed an appreciation of how ethical issues can arise in business especially in an international context

•
Understood and learned to analyse critically the issues surrounding such macro level controversies in the subject as globalisation, sustainability in development etc

•
Grappled through the medium of case studies with some of the micro level ethical decisions which as a future manager they may well face

•
Developed an appreciation of the range of possible moral philosophies which can be relevant to the activities of a business and thereby a refinement of their own moral decision-making ¨toolkit¨
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