
Business 8107 – Managing in the Canadian Environment
Winter, 2008
Memorial University Campus 

Class Time - Monday evenings 19:00 - 21:15
Instructor:
Dr. Tom Cooper
Office: BN2027E (in CIBS)
Telephone:  709 737 2302

Email: tcooper@mun.ca or phdtco@hotmail.com. I am also on Facebook.

Office Hours:  I will definitely be available between 10:00-12:00 on Mondays and 11:00-12:00 Wednesdays. Always available in the door is open or if you want to make an appointment. 

Course Description:
The course will examine the interrelationship among business, government, society, and the environment.  It will examine the role of Canadian businesses in managing issues of regulation, business ethics and corporate responsibility. Topics include: sustainability, business ethics, the social-economic business system, business ideologies, regulation and compliance, governance, social responsibilities of business and selected current issues in business. 
Student Expectations:

Students will be expected to attend lectures, participate in class discussions and submit assignments that are on time and of a high quality. As this a MBA level course, student’s expectations will be focused on a high degree of analysis and research. Class participation is vital and ongoing discussion will be an essential part of this course.
Course Objectives:
In general terms, the objectives of this course are:

· To create an awareness of business social responsiveness to society and to encourage integration of corporate responsibility and social issues into managerial decision-making;

· To legitimize the consideration of corporate responsibility, including the ethics of business, as an integral part of managerial decision-making;

· To provide the conceptual frameworks for analyzing corporate responsibility issues; and

· To assist students in applying corporate responsibility consideration to organizational decision-making.

In specific terms, the course endeavours to accomplish the following:

1. To examine the nature and components of the business enterprise system.

2. To identify and examine social and ethical issues (the ethics of business) relevant to business especially at the present and in the future.

3. To identify the variety of stakeholders in society, and their positions, and to understand how business enterprises are influenced.

4. To study how business enterprises actually respond, and how they should respond, to social, regulatory and ethical issues as well as broader stakeholder interests.

5. To gain experience and insight in coping with social, regulatory and ethical issues from a management perspective.
Teaching Approach
The above objectives will be accomplished through:  lectures, classroom discussions, viewing of videos, and the completion of written assignments.  An examination at the end of the course will evaluate students understanding of the materials studied.

Course Materials
Sexty, R. (2007). Canadian Business and Society: Ethics and Responsibilities. First Edition. Toronto: McGraw-Hill Available at the MUN bookstore
Other materials maybe assigned. As this is a MBA course, there will be a heavy load of outside readings. This will assist in class discussion and assignment preparation. Students are expected to keep up with all readings assigned by the instructor.
Other materials maybe assigned
Course Evaluation
Assignment #1 –Individual Project
                

40%

Assignment #2 - Group Presentation



25%

Class participation





10%

Final Exam (Take Home Case Analysis)



25%




Details of the assignments are attached and will be discussed in class.
Course Outline
This is a tentative course outline.  You should complete the assigned readings and cases handed out in class.  Case studies and other exercises will be assigned throughout the semester.
	Date
	Description
	Assignment

	Week 1 (7th January)
	Introduction: Course objectives, course content and schedules

The Relationship Between Business and Society
	Chapter 1

	Week 2 (14th January)
	How the Business System Works
	Chapter 2 



	Week 3 (21st January)
	Identifying Stakeholders and Issues

Understanding Stakeholder Relations
	Chapter 3 and Chapter 4

	Week 4 (28th January)
	Ethics of Business: The Theoretical Basis
	Chapter 5

	February 1st 
	Individual Project Proposals and Group Proposals Due

	Week 5 (4th February)
	Managing the Ethics of Business
	Chapter 6

	Week 6 (11th February)
	Corporate Responsibility
	Chapter 7 and Chapter 8

	Week 7 (18th February)
	Mid-Term Break

	Week 8 (25th February)
	Presentations Begin

	Week 8 (25th February)
	CSR Auditing, Reporting and Communication
	Chapter 9

	Week 9 (3rd March)
	Regulating Business
	Chapter 10

	Week 9 (7th March)
	Individual Papers Due

	Week 10 (10th March)
	Owners as Responsible Stakeholders

Corporate Governance
	Chapter 11 and Chapter 12

	Week 11 (17th March)
	Civil Society Stakeholders 

The Environment and Business Responsibilities
	Chapter 13 and Chapter 14

	Week 12 (24th March)
	Globalization and Business Responsibilities
	Chapter 15

	Week 12 (26th March)
	All presentations are to be completed and submitted

	Week 13 (31st March)
	Ethics, Responsibilities and Strategies
	Chapter 16

	Week 13 (31st March)
	Case for final exam to be assigned

	Week 14 (April 1st)
	April 7th – Final Exam


Business 8107– Assignments
Class participation

Participation – 10% 
Student preparation and participation is essential for this course. Students are expected to be present, and prepared for each class. Your participation grade will depend on attendance, quality of class contribution, demonstrated preparation for class, and contribution to group assignments.  The class will only really work if people are prepared beforehand. I’m happy to adapt readings and be flexible to fit around people’s schedules, but class participation is very important. This is a subjective mark but I do weigh it highly. A mark that is high will have students who regularly attend class and participate in the discussions. One that is low is marked by a student who does not either participate and/or attend class. Attendance also includes that of other student’s presentations. Individual groups will be asked to lead the questioning of others presentations. This will also be reflected in the participation grade. 
Assignment #1 – Individual Project – 40%
With sustainability and corporate responsibility becoming increasingly an important for organizations and business persons, it is vital that business professionals and analysts clearly understand the issues facing them and the impact on business as well as society.

Your role in this assignment is to analyze an issue specific to business’ impact on society within the realm of sustainability and corporate responsibility. This can be either an internal issue (socially responsible investing) or external (how an organization deals with external reporting on environmental compliance) and in some cases it can be both.   
The objectives of this assignment are:

· To introduce you to some of the key sources of information that can give you a broad idea of business and society issues.

· To increase your understanding of business and society issues.

· To increase your understanding as to why issue are likely to be the most important from a business and analytical perspective.

· To develop your skills in using this kind of information in a way that can assist business decision-making and organization analysis.

To achieve these objectives you will conduct an individual research paper.  The paper must conduct an analysis on an individual company, industry or topic. Students will have to submit a proposal outlining how and what they intend to study. This proposal will constitute 10% of their final mark.

Some examples of topics may include:

AA 1000s

Accounting

· Conflicts of Interest

· Creative Accounting

· Role in Corporate Governance

Advertising

· Ethical Issues

· Social Impacts of

· Stereotypes

· To Children

Affirmative Action

Animal Testing

Anti-globalisation

Boycotts (Consumer)

Bribery and corruption

Child Labour

Codes of Ethics (Analysis of a Specific Company)

Conflicts of Interest

· In Business-Government Relations

· In Corporate Governance

· In Sales and Purchasing

Consumer

· Rights

· Ethical Consumption

· Ethical Issues

· Exploitation Of

· Exclusion

· Globalisation

Corporate Accountability

Corporate Citizenship

Data Protection

Deregulation

Discrimination (Equal Opportunities)

Dow Jones Sustainability Index

Downsizing

Email (Ethics/Issues)

Employee Rights

Ethical investment

Ethical Sourcing

Canadian Regulations

Canadian Human Rights

Fishing Industry

Flexible Working Patterns

Gift-Giving

Globalisation

Global Reporting Initiative

Health and Safety

Human Rights and Business

Indigenous People and Business

Insider Trading

Internet

Job Enlargement and Enrichment

Kyoto Protocol

Leadership (context of Business and Society)

License to Operate

Lobbying

Marketing Ethics

Mergers and Acquisitions

Minimum Wage

Negotiation, Ethics in

Nuclear Power

Oil Industry

Organisation Culture

Ethical Decision Making

Managing Business Ethics

Moral Responsibilities

Performance Related Pay

Pricing

· Price-fixing

Privacy

· Consumer

· Employee

· Electronic

Privatisation

Public Relations

Regulation

· Consumer protection

· Employee Protection

· Environmental Protection

Restructuring

· Companies

· Industries

Risk Management

Shareholder

· Democracy

· Accountability to

· As Stakeholders

Social accounting

Social and environmental auditing

Social and environmental reporting

Stakeholder dialogue

Stakeholder management

Supply chains

Sustainability (i.e. tourism, fishing industry, forestry)

Sweatshops

Third World Debt

Trade Unions

Value Statement

Values – Cultural Differences

Worklife Balance

There are good and easily available data sources where business professionals and students can obtain information that can help in the analysis of issues, the companies or industries, and how they might approach the analysis.

To achieve these objectives you will conduct an individual research paper. 

Scope and Length of Assignment

All assignments must address the following:

	Phase
	Potential Mechanisms/Tools
	Outputs

	Phase 1 – Situation and Contextual Analysis
	SWOT analysis (Internal)
PESTEL analysis (External)
Value chain analysis
Existing process evaluation
Industry examination
Resources (internal/external)
Change management issues/opportunities
Analysis of how the organization communicates, review, manages and reports on ethics and corporate responsibility
	Identify whether the issue facing the organization is primarily internal (ethics) or external (corporate responsibility)
Clarifying the organization’s  ethics and corporate responsibility objectives

A problem statement that can be analyzed and evaluated 

	Phase 2 – Ethics and CR Analysis and Evaluation
	Stakeholder identification and map
Normative analysis
Gap Analysis - existing approach to management, control and reporting of CSR/Ethics Issues
Decision Analysis – Probability, Impact, Time
Evaluation of existing controls (Governance, Code of Conduct, Risk Stakeholder Engagement)
	A list of identified alternatives to how to achieve and manage the identified issue with benefits outlined for each alternative



	Phase 3 – Ethics and CR Alternatives and Recommendations
	How organization(s) approach the issue
·  Issue Reduction

·  Issue Removal

·  Issue Transfer or Reassign

·  Issue Retention

·  Implementation Plan
	A series of recommendations to achieve, manage, control and monitor the ethics and CSR issues
An implementation plan
Summary 


Proposal (10%)

Students will have to write a proposal due February 1st outlining the following:

· Issue chosen

· Organization chosen (if applicable)

· Industry Chosen (if applicable)

· Specific elements of the issue to be Analyzed

· Initial opportunities for addressing the issue

· Methodology for undertaking the research

· Specific group responsibilities (for the group proposal)
The proposal will have to be submitted on February 1st. Word limits on the proposal are as follows:

Group Size

Word Limits 



1 student

1000 words
*Word limits do not include references.

Main Report – 30%

The main report will be due on March 7th. Submissions are to be made electronically in Word or pdf format.  Students will have to write a succinct, professional report as outlined above. The report should be in the following format

· Introduction

· Part 1 – Situation and Contextual Analysis
· Background to the issue – Why is this an issue?

· Background to the Company and/or Industry (if applicable) – Why is this an issue for the company and/or industry?
· Is it an issue particular to Canada? If not, are there any Canadian ramifications?
· Part 2 – Ethics and CR Analysis and Evaluation
· How does this issue compare to others?
· Is it specific to the Canadian context – if so – why?
· What does theory tell us about the issue?
· How do stakeholders identify with the issue?
· Normative analysis
· Gap Analysis - existing approach to management, control and reporting of CSR/Ethics Issues
· How important is it as an issue? Decision Analysis – Probability, Impact, Time
· Evaluation of existing controls (Governance, Code of Conduct, Risk Stakeholder Engagement)
· Part 3 – Ethics and CR Alternatives and Recommendations
· Summary and ‘go forward’ criteria
· Recommendations for 

· Improvements Opportunities

· Company Opportunities

· Industry management of particular issues

· Implementation Plan

· Conclusions

· References

Group Size

Word Limits 



1 student

4000 words




*Word limits do not include references or appendices. This does not include the proposal. The proposal should be attached to the final report but not repeated.
Research

Doing the appropriate research for this project is vitally important to secure a fair mark. Students should ensure they have access to the MUN Library (www.library.mun.ca) so they can retrieve company and industry information.

It is not enough to just use information from a Google search. Students will be expected to utilize a vast range of secondary data and articles in compiling the research for this project. Students should outline their approach to conducting the research in the proposal. Further guidance on research methods will be given.

Assignment # 2 – Group Presentation (25%)

Assignment #2 will be a group presentation starting Week 8 and finishing the 26th of March. Your assignment is to present and analyse as a group a specific issue relating to business and society within a Canadian context. Please note - a member of a group presentation cannot do their individual case analysis on the same subject as the group presentation. The presentation format is to follow the same methodology as the individual reports and the group proposal is due at the same time as the individual proposal (also worth 10%). The proposal should include the following:

· Issue chosen

· Organization chosen (if applicable)

· Industry Chosen (if applicable)

· Specific elements of the issue to be Analyzed

· Initial opportunities for addressing the issue

· Methodology for undertaking the research

· Specific responsibilities within the group 
The presentation will be done in a professional format and be less than 20 minutes with five minutes of questions. The presentation should include:

· What issue was studied and why?

· What companies and industries are affected by the issue?
· How does this relate to the Canadian context?
· Analysis of the issue as well as affected companies and industries

· Opportunities for business and society (both internally and externally)

· What lessons can be learnt for other issues?

All slides and materials will be sent to Tom Cooper after the presentation. MBA students are also expected to submit a 5 page ‘Executive Summary’ report on the presentation.

While I understand that some people have specific work responsibilities that make group work difficult if not impossible, I would ask that all students make every effort to participate. I will accept students doing individual assignments on an ‘ad-hoc’ basis but I would not encourage it and believe it takes away from the graduate school experience. Students should ensure that they inform me well in advance if they cannot participate in group work.
Instructions on Grading
Grading is probably the most difficult part of my role as a class instructor. It is ultimately subjective given the nature of the course material and, to be honest, I sometimes struggle in differentiating student’s papers. In anticipation of this course, I wanted to set out the parameters as well as the framework I will use for the grade assessment.

University Guidelines on Grading.

In a university environment, I believe that the study of business and management is basically about applying concepts and theories to improve the actions, decisions and analysis of managers. In marking papers, I weigh heavily on the application of the theory and concepts discussed in the course material (lectures, books, articles, class discussion etc.) If a theory cannot be applied, then it has limited use in a business environment. The key word is applied. Students’ papers that have an appropriate use theories and concepts to back up their propositions, arguments and analysis will be marked favorably. A number of students in the past have given me papers that are correct in terms of the propositions, argument and analysis but have a paucity of application of theory. If you want to get an ‘A’, you need to bring in the concepts and course material. The rest is, unfortunately, subjective.

 (Source:  http://www.mun.ca/regoff)

8.2 Descriptions of Letter Grades 

"A" indicates excellent performance with clear evidence of: comprehensive knowledge of the subject matter and principles treated in the course, a high degree of originality and independence of thought, a superior ability to organize and analyze ideas, and an outstanding ability to communicate. 

"B" indicates good performance with evidence of: substantial knowledge of the subject matter, a moderate degree of originality and independence of thought, a good ability to organize and analyze ideas, and an ability to communicate clearly and fluently. 

"C" indicates satisfactory performance with evidence of: an acceptable grasp of the subject matter, some ability to organize and analyze ideas, and an ability to communicate adequately. 

"D" indicates minimally acceptable performance with evidence of: rudimentary knowledge of the subject matter, some evidence that organizational and analytical skills have been developed, but with significant weaknesses in some areas, and a significant weakness in the ability to communicate. 

"F" indicates failing performance with evidence of: an inadequate knowledge of the subject matter, failure to complete required work, an inability to organize and analyze ideas, and an inability to communicate. 

8.3 Good Writing 

8.3.1 Students at all university levels should have reasonably sophisticated and effective communication skills and are expected to demonstrate proficiency in logical organization, clarity of expression and grammatical correctness. Good writing is expected of students in all courses. Upon graduation students should be capable of expressing complicated ideas clearly and concisely and should be able to develop arguments in a logical manner. When, in the judgment of the instructor, a student persistently fails to display a reasonable standard of writing, the instructor may consider this when assigning a final grade. 

8.3.2 Good writing is characterized by the following qualities: 

Content
Critical insight and freshness of thought, clear and penetrating ideas,
perceptive, pure grasp of subject, intelligent use of primary and secondary sources, and a sense of completeness about the handling of the topic. 
Organization
Effective introduction and conclusion, main idea is clear and logical development follows, smooth transitions, and good use of details. 

Style
Appropriate, accurate, precise and idiomatic diction, and sentences varied in kind, length and effect. 

Mechanics
Consistently correct spelling, accurate use of punctuation, grammatically correct sentences, and well organized paragraphing. 
Marking – Example Template
This is the template I will use in assessing your assignments.

Business 8107 – Assignment– Grade Assessment

	Student Name 
	

	Topic
	

	Submission Format
	


Grade – Out of 100

	Area
	Max Out of 10
	Student Mark’s

	Overall Look and Feel – including presentation, lack of typos and grammatical errors
	10
	

	Research (if applicable – if not mark distribution goes equally to analysis and use of course material) – Use and Quality of Sources
	25
	

	Analysis – quality of discussion, identification of issues, clarity of recommendations (including implementation) 
	40
	

	Use of Course Material – use of course material either in research or the analysis
	25
	

	Overall
	100
	


Detailed Feedback
	Strengths of the Report
	

	Weaknesses of the Report
	

	Areas for Improvement
	

	Additional Comments
	


Academic Dishonesty - Source – University Calendar
Academic Dishonesty: Offences 

NOTE: In the following section the plural shall be deemed to include the singular.

Academic offences shall be deemed to include, but shall not be limited to, the following:

a) Cheating: Cheating on examinations, theses, assignments, work term reports, projects, internship reports, or any other tests.

Cheating includes copying from another student's work or allowing another student to copy from one's own work, consulting with any unauthorized person during an examination or test, or using unauthorized aids; or knowingly recording or reporting false empirical or statistical data. The work referred to includes examinations, theses, assignments, work term reports, projects, internship reports, or any other tests which are to be used in judging the student's performance in a course or program of study, or on any special tests which the University may offer.

b) Impersonation: Impersonating another student or allowing oneself to be impersonated.

By impersonation is meant the imitation of a student or entrance into an arrangement with another person to be impersonated for purposes of taking examinations or tests or carrying out laboratory or other assignments.

c) Plagiarism: Plagiarism is the act of presenting the ideas or works of another as one's own. This applies to all material such as theses, essays, laboratory reports, work term reports, design projects, seminar presentations, statistical data, computer programs and research results. The properly acknowledged use of sources is an accepted and important part of scholarship. Use of such material without acknowledgement, however, is contrary to accepted norms of academic behavior.

d) Theft of examination papers or other material: By theft is meant obtaining by improper means examination papers, tests, or any other such material.

e) Use and/or distribution of stolen material: The use of material which the student knows to have been improperly obtained and/or the distribution of such material is considered to be an academic offence.

f) Submitting false information: This offence includes falsifying, submitting or causing to submit false academic transcripts, forms or records, credentials, medical or other certificates, or making a false or incomplete declaration to the University.

g) Submitting work for one course which has been or is being submitted to another course without express permission to do so: This includes the presentation of an essay, report or assignment to satisfy some or all of the requirements of a course when that essay, report, or assignment has been previously submitted or is concurrently being submitted for another course without the express permission of the professor(s) involved. 
Use of Confidential Information/Non-Disclosure
In this course, there may be a number of references to organizations that originate from the instructor and/or student’s past experience. The instructor in all instances will attempt to make these references anonymous. However, if this does not happen, it is expected that within this course the concept of academic freedom shall apply. As such, everything - including slides, case studies, reference to internal and external organizations - that is discussed in class is considered confidential and presented under academic freedom. Both the instructor/and or the student will not be considered liable and or prejudiced for any part of the course including the teaching, learning, carrying out of research, publishing, commenting, criticizing, acquiring and/or disseminating knowledge. All of these activities will be performed without deference to prescribed doctrine and/or legal repercussions.

Therefore, this course and any material transmitted within it are privileged, confidential, and intended solely for the use of the student or entity to which they are addressed. Any unauthorized use or disclosure is prohibited. 

Missed Assignments
Only students with a medical or bereavement certificate will be given the chance of either submitting a late report or doing an individual presentation (date and time TBA later). Any assignment that is not received on the due date discussed in class will also be deducted marks (five marks per working day) *. Please contact me beforehand so I can make the appropriate arrangements. No other reasons (travel, stress, etc.) will earn the privilege of writing a make-up exam and/or submitting an assignment late.* Marks on the other assignments will not be weighted differently to compensate for a missed exam. 

A student who misses both the make-up and fails to contact me within the week following the original midterm gets zero.* *(At the discretion of the instructor certain exceptions may apply).
1. COMMITMENTS AND EXPECTATIONS
Students Satisfaction:  In many ways, the offering of a university course represents an application of the principles of marketing.  An exchange relationship is involved between the students, on one hand, and the university and faculty member, on the other.  As students, you have the right to expect that you have received good value from this relationship – that you have learned a great deal, that you have enjoyed the learning process, and that you have been treated fairly.  I will endeavor to deliver the highest possible level of student satisfaction.

Preparation and Involvement:  As with all exchange relationships, the commitment must come from both sides.  Just as you invest time and money in the purchase of a car, or a television set, or a pair of jeans, so too must you invest time and effort in this course to derive maximum satisfaction.  I believe it is appropriate to expect your commitment to attending all classes, preparing the assignment material, and being involved in class discussions.

Professionalism:  Professionalism is essential to success in business.  A processional businessperson is competent, knowledgeable, prepared, courteous, and respectful to both peers and customers.  A professional atmosphere in the classroom promotes a positive learning environment.  Professionalism required each of us to:  attend all classes, arrive on time, employ basic curtsey at all time and to all class members (even when discussions get heated), refrain from disruptive comments of behavior, and honor commitments to other class members.

Honesty:  Members of the university community are expected to adhere to very high standards of honesty.  Breaches of these standards cannot be tolerated, as they insult the integrity to each of us.  Academic offences include, but are not limited to:

· Cheating on examinations, assignments, or any other tests;

· Impersonating another student or allowing oneself to be impersonated for purposes of taking an exam or carrying out an assignment;

· Plagiarism;

· Theft of examination papers of other material;

· Use and/or distribution of material that has been improperly obtained;

· Submitting false information;

· Submitting work for one course which has been or is being submitted for another course without express permission to do so.

For further information, you should refer to General Regulation 4.11 in the Calendar and to the “Guidelines on Consultation and Group Work in the Faculty of Business Administration,” attached below.  

If you have questions or concerns, or need help interpreting the regulations and guidelines, do not hesitate to seek advice.  It will be assumed that everyone is honest, unless and until dishonest behavior occurs.  If that unfortunate situation does occur, the Procedures Governing Academic Dishonesty (Undergraduate Students) as prescribed in the General Regulation 4.11 in the Calendar will be invoked.  Be advised that claimed ignorance of regulations and guidelines will not be accepted as an excuse.

GUIDELINES ON CONSULTATION AND GROUP WORK IN THE FACULTY OF BUSINESS ADMINISTRATION
General Remarks
These guidelines are intended to help students in the preparation of written work to be handed in—case analyses, assignments, essays, computer programs, etc.  In the Faculty of Business Administration, written work is done: (1) individually; or (2) individually, but with consultation among students permitted or encouraged; or (3) in groups of two or more.  The instructor will specify the category into which written work in the course falls.  The instructor may do this orally or in writing.  If a student is unsure what is permitted, it is the student’s responsibility to ask the instructor whether and to what degree consultation is allowed.

(1) Individual Work
In the case of work to be completed individually, consultation with others is not permitted.  Identical or nearly identical work may be regarded as plagiarism.

(2) Consultation Is Permitted or Encouraged, but Individual Papers Are Submitted
In this case, students are permitted/encouraged to consult with each other, but each student must submit his or her own paper, representing his or her own understanding.  Since each student’s understanding will be different, even when consultation has taken place, each student’s wording is expected to be different: the wording must therefore not be identical to or nearly identical to the wording of any other student’s, although the content it represents may be the same.  Identical or nearly identical wording may be regarded as plagiarism.

To avoid producing identical or nearly identical wording, it is suggested that students prepare a draft before consulting with others.  That draft can then be modified based on discussions with other students.

(3) Group Work
Group work requires collaboration among and contributions from all group members.  A single paper, representing the work of the group as a whole, is to be submitted.  If a group member is not making an appropriate contribution, students are advised to discuss the problem with the individual as soon as possible.  Complaints should be supported by documentation (e.g., written records of scheduled group meetings missed, commitments not honoured).

If the problem cannot be resolved within the group, students should consult with the instructor.  Adjustments to grades may be made at the discretion of the instructor.  
Avoiding Plagiarism
Some work may require students to use information from another source.  Such information may take the form of quotations, summaries, paraphrases, or facts or ideas that are not common knowledge.  Whatever its form, the source of the information must be clearly documented by in-text citations referring to a list of references at the end of the paper.  Omitting such documentation is plagiarism.  Plagiarism is a very serious academic offence that may result in a range of penalties up to and including expulsion from the University.  (For further information, see the University Calendar, Procedures Governing Academic Dishonesty.)

For detailed information on how to document sources properly, students are referred to:

Finnbogason, J., & Valleau, A. (2002).  A Canadian writer’s pocket guide (second edition).  Scarborough, ON: Nelson, a division of Thompson Canada Limited.

The preferred format for documentation in the Faculty of Business Administration is the APA style.

Guidelines for Course-based Student Projects Involving Human Participants

Principles for the proper treatment of humans participants in projects carried out under the auspices of the University typically arise in the context of research having the purpose of establishing facts, principles, or generalizable knowledge.  However, these principles should also be followed in projects intended exclusively for student professional development.  In view of this, the Faculty of Business Administration requires adherence to the following principles by all students participating in course-based projects that involve humans, whether or not they constitute research according to the University’s “Policies and Procedures for Ethics of Research Involving Human Participants.”

Free and Informed Consent

A basic tenet of studies involving humans is that participation should be voluntary.  Voluntary consent further implies that potential participants should have enough information about the purpose of the study to make an informed decision whether or not to participate.  In addition, participants may withdraw from a study at any time prior to completion without any negative consequences.  In such cases, any information collected from that participant may not be used in any analysis conducted as part of the project.

Privacy and Confidentiality

Special care must be taken to safeguard information collected from humans.  Students must take appropriate measures to ensure that information gathered is not disclosed in any way beyond the requirements of the study.  Students must also inform potential participants of such measures prior to obtaining consent.  In addition, potential participants, before giving consent, must be  informed how the information collected about them will be used (e.g., whether only summarized information will be disclosed, or whether information that can identify the participant will be disclosed).  Providing information about the level of privacy and confidentiality offered is an important precondition to obtaining “informed” consent.

Respect for Human Dignity

When information is collected from humans, there is the potential that the method of obtaining the information (e.g., asking questions in an interview or survey) can cause psychological harm to the participant.  Students must take care in collecting information from humans to avoid questions or information gathering techniques that may upset a participant or make him/her feel uncomfortable.  Students should avoid gathering information on topics that are potentially sensitive.  Sensitive topics include those involving controversial issues or illegal activities, as well as topics that may be upsetting to an individual due to his/her past experience (e.g., questions about being fired or laid off from a previous job).  If the project may involve such situations, the student must discuss the issues and get approval from the instructor before proceeding.

Duty to Vulnerable Groups

When information is collected from vulnerable groups (e.g., children), special measures must be taken to protect participants.  We strongly encourage students not to engage in projects that involve gathering information from such participants.  If a student wishes to engage in such a project, s/he must discuss it fully with the instructor and get approval before proceeding.
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