BA 590 New Product Development Fall ‘08
 (a.k.a. BA 590 Building Customer Relationships)
Section 001 (CRN 15119): Thursday 12:00 - 2:50 PM, WFD EG01
Section 002 (CRN 15120): Thursday 6:00 - 8:50 PM, BEXL 415

Course Information
Instructor:

Dr. Keven Malkewitz
Office:

410 Bexell Hall
Telephone:

(541) 737 – 3688 
Office Hours:
Tuesday     9:00-9:50 am (in Bexell 410) 

Thursday    3:00-3:50 pm (in Weatherford EG 08)

Thursday 
5:00-5:50 pm (in Bexell 410)

e-mail:
keven.malkewitz@bus.oregonstate.edu (note spelling)
Course Materials:
http://classes.bus.oregonstate.edu/ba590/
Resources:
New Products Management (Crawford & Di Benedetto 8th ed, McGraw-Hill)


Analysis for Marketing Planning (Lehmann & Winer, 6th ed, McGraw Hill)
Learning Outcomes
You will learn the principles and theory of building customer relationships in a challenging, enjoyable, and accountable manner.  The focus of this course will be on building customer relationships in the context of new product development, addressing the skills and understanding that are needed for the new product development process.  A result of this focus is an improved ability to effectively participate in the integrated business plan.  

Upon completion of the course, you will have a working knowledge of the product development process (learning outcome = “describe, define, and identify new product development principles”), will understand the tools and skills involved in new product development (learning outcome = “demonstrate and apply these tools and skills”), and will be able to evaluate these development efforts (learning outcome = “assess and choose appropriate efforts”).  

Course Description
Overview: This course that covers the principles and theory of new product development, in the context of marketing and marketing management. These principles and theory will then be used to address new product development opportunities in a variety of contexts; for example, one context often used is the development of products in a manner that is as socially and environmentally responsible as possible.  Students are challenged to examine their developments in the eyes of social and environmental stakeholders. This class is extremely valuable for learning, understanding, and improving product development skills; the mastery of these skills is important and is applicable in virtually all professional settings.  I would suggest that every student who takes this course will use knowledge gained from it every day of the rest of his/her life.  
Instructor Responsibilities: The manner in which this course is taught reflects my personal teaching philosophy, a philosophy which I realize by accepting responsibility for: 1) creating a classroom environment that is conducive to learning, 2) conveying my interest in the subject matter to students to the best of my ability, 3) making students responsible for their classroom performance, and 4) placing my students in a position to succeed. 

Student Responsibilities: Students in the course are accountable for reading assignments in the required text, for participating in class discussions, for lecture material (requiring presence in class), and for completing graded assignments (midterms and presentation).  By preparing for and by participating in class, you contribute not only your learning, but also to the learning of your fellow class members.  In addition, students are responsible for maintaining an effective learning environment (i.e., arriving before class starts, turning off phones, and being respectful of others by giving them your undivided attention).
Grading

The level of comprehension that you achieve will be assessed by grades given for midterm tests (two), by projects (two) and by a comprehensive presentation.  Complete information for the graded work in this course is listed below:


Midterms 


(Individual Work, 2 @ 200 pts)

400
Project 


(Group Work, 2 @ 200 pts each)

400 
Project Presentation
(Group Work, 200 pts)



200
Total Points Possible 





       1000
Letter grades for the quarter will be assigned in the following manner: 

A’s: 


     
        1,000 to 933 = A
932 - 900 = A-  

B’s:  
899 to 867 points = B+
866 to 833 = B
832 - 800 = B-

C’s: 
799 to 767 points = C+
766 to 733 = C
732 - 700 = C-

D’s:  
699 to 667 points = D+
666 to 633 = D
632 - 600 = D-

F's: 
Below 600 points 

If appropriate, grades for the course may be curved (i.e., 890 points may be given a grade of A- instead of a grade of B+ at the end of the term).  If you have questions on the grade you receive in this course, you must address this before the end of the first week of the following term. 
Midterm Information: Students will be given an in-class exam lasting one hour. Questions may be either essay and/or multiple choice.

Project: the project will consist of a new product development, consisting of the various stages of Overview, Opportunity ID, Concept Generation, Concept Evaluation (Project I) and Launch Strategy and Marketing Plan (Project II).  The projects will be conducted by a group of students, which may or may not be your IBP group.
Presentation: At the ends of the term there will be a fifteen-minute group presentation.  The core of the presentation will be worked on throughout the term (i.e., projects I and II are the bulk of the Presentation). All group members must participate in the presentation.  

Extra Credit: Extra Credit may be offered for participation in a marketing research project or for other options approved by the instructor.  Any extra credit offer must be extended to the entire class (i.e., if one student has an opportunity to earn extra credit, all other students must be given the same opportunity).   
Course Policies
Code of Conduct: Students who take this course are expected to adhere to the OSU code of student conduct.  If you are not familiar with this, it can be obtained from http://oregonstate.edu/admin/stucon/achon.htm.  I am thankful for and appreciate the vast majority of students who abide by the code of student conduct.  However, a note of warning to the few students who may choose not to abide by the code - I find violations of the code unacceptable, and I will respond to any and all violations with the most severe sanctions allowed by the code.  I will give the offending student an “F” for the course and subject him/her to any and all further disciplinary action possible.  I do this in order to protect the vast majority of students who abide by the code.   

Students with Disabilities: As per OSU Policy, “Accommodations are collaborative efforts between students, faculty and Services for Students with Disabilities (SSD). Students with accommodations approved through SSD are responsible for contacting the faculty member in charge of the course prior to or during the first week of the term to discuss accommodations. Students who believe they are eligible for accommodations but who have not yet obtained approval through SSD should contact SSD immediately at 737-4098.”
Course Schedule, Content, and Assignments

The course schedule with all graded work, assignments, and review sessions is available to all students on the COB BA 590 shared folder, which is \\cob-storage\classes\ba590   

