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MBET 70520:  Sustainability in Business
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Instructor:  
Patrick E. Murphy
Office:  

394 Mendoza College of Business

phone 574.631.9092; email pmurphy1@nd.edu 
Office Hours:  
M-F 9:00-10 am or by appointment

The course will provide an introduction to relevant concepts in the area of   environmental sustainability.  The course will enhance awareness of corporate sustainability and “triple bottom line” (economic, environmental and social) concepts, explore the role of stakeholders in business decisions, and allow students to learn from “best practices” in these areas, featuring top companies including GE Corporation, Interface, Patagonia and others.  Other relevant initiatives will be included, for example, interacting with the newly-appointed University of Notre Dame Sustainability Director.  Concepts to be discussed include core sustainability terms such as dematerialization and relocalization, along with a close look at companies who have successfully incorporated such approaches.  Frameworks and metrics of sustainability will be a focus of the course to allow an understanding of the importance of practical application of sustainability goals.   Tactics such as “green-washing” that overstate the benefits of corporate actions will also be explored.  
Objectives:

· Students will be familiar with relevant terms and concepts in the areas of environmental and social sustainability.

· Students will be able to examine and evaluate corporate reports and activities in these areas.

· Students will gain an appreciation for the sustainability challenges that are facing businesses nationally and globally.
Topics/Course Outline:

	Week
	Topic
	Reading/Assignment Due

	1
	Why Sustainability?

Business for Good – broad framework

Nine Ways to Achieve Sustainability (Rogers et al)

Challenges of Sustainable Development

Case Studies

Case Studies:

Interface


	Guest Lecture:

Jim Mazurek

Director of Sustainability,

ND Business Operations


	2
	Community Development and the For-Profit Sector

Urban Renewal

Peace through Commerce

Population, Health Care, Urbanization

International Development

Materials and Energy Flows

Environmental Entrepreneurship

Case Studies:

Herman Miller


	Guest Lecture:

Frank Incropera

Professor & Chair, Engineering

	3
	Indicators of Sustainability 

Environmental and Social Assessments

International Indices, Initiatives and Networks in ESG

Climate Change

Environmental Management – trends and best practices

Cases

Case Studies:
GE Corporation

Steelcase


	Guest Lecture:

Gerard Pannekoek

Associate Professor,

Management



	4
	Social dimensions and social policies

Poverty

Fair trade (cases – Starbucks)

Intro to Social Entrepreneurship, Microfinance and MicroVenturing

Entrepreneurship as a means to address poverty, stabilize regions

Youth Entrepreneurship and Financial Literacy


	

	5
	       Sustainable marketing and reduction, reuse  and
Recycle, Greenwashing
Cross-
U
UN Global Compact

Corporate Social Reporting/CSR and the Triple Bottom Line

International Cooperation

       Certification
Final Report Due
	


Readings:

Epstein, Mark J. Making Sustainability Work, Barret Koehler, 2008.
Friedman, Thomas, Hot, Flat and Crowded: Why We Need a Green Revolution and How it Can Renew America, Farrar, Straus and Girox, 2008.
Course Packet – articles and excerpts including:

***TBD:  
Franklin, Daniel et al.  “Just Good Business:  Special Report on CSR.” The Economist, February 2, 
2008.

From:  Hart, Stuart.  2007.  Capitalism at the Crossroads:  The Unlimited Business Opportunities 
in Solving the World’s Most Difficult Problems.  2nd edition. Wharton School Publishing.

Porter, Michael E. and Mark R. Kramer, “Strategy and Society:  The Link Between 

Competitive Advantage and Corporate Social Responsibility (HBR, December 


2006).

Salls, Manda.  “How Organizations Create Social Value,” Harvard Working Knowledge, HBS, 
August 29, 2005.

Voelcker, John.  “10 Innovative Technologies,” from “Creating Social Change,” Stanford Social 
Innovation Review, Summer 2006.

Lodge, George C. and Craig Wilson.  “What a U.N. Partnership with Big Business Could 
Accomplish,” Harvard Working Knowledge, HBS, February 21, 2007.

From:  Stoecker, Randy.  2005.  Research Methods for Community Change:  A Project-Based 
Approach.  Sage Publications.
www.unglobalcompact.org
Global Reporting Initiative:  www.globalreporting.org
Others TBD.  FT readings, HBR, instructor to determine reading appropriate lists.  Readings will draw from business resources as well as from sociological perspectives.

Requirements:

Course attendance and participation are required.  

Evaluation will involve short papers and a final report.  There will be no final exam for the course.  Specific guidelines for the assignments and final report will be provided.
Grading:

Attendance and Participation
20%


Written assignments

40%

Final Report


40%





_____





100%

