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A Brief Overview of the Course:

This course is an introduction to the academic side of marketing, striving to integrate into the curriculum the field’s latest scholarship. First, we examine the history of scholarship in the field, including the controversies concerning marketing’s impacts in society, and the recently revised definition of marketing. As you have learned during the permission process, this course will require a consistent application of reading and writing, as we move forward with our exploration of advances in thinking about the field of Marketing.  Again, as has been noted, our chief focus is on emerging research appearing, and intended to appear, in academic journals.  Also, as part of our exploration of marketing as a field of scholarship, we will be reading research currently in development, and we will meet with the researchers to discuss these efforts, as well as articles that have already appeared. In addition, we will participate in selected sessions of the Marketing Department faculty’s “Sharing Scholarship Series” (“S3”) research workshops with speakers from other universities (this semester speakers from the Kellogg School at Northwestern, Penn State, and the University of Portland are scheduled thus far), as well as from Notre Dame. 
Overall, this is a challenging but very worthwhile opportunity for students interested in deepening their understanding of our field.  

Assignments:  I will forward (either in class or via e-mail) weekly assignment memos as we move through the course.  Although we meet only once per week, we will typically two sets of assignments (as if we were meeting twice weekly) and have short written assignments due twice a week (about half-way, and again prior to our class meeting).  This style is intended to keep each student current with his/her preparation, and has been recommended by past course participants.

Course Notebook:  Copies of all written materials are to be retained, and amalgamated into a Course Notebook to be submitted at the close of the course.  These will be returned for your future use.

Grading:   Details will be discussed in class.  The major components of the course grade are: (1) written assignments, (2) class participation, (3) quizzes and exams, and (4) Course Notebook. 

Class Deportment and Deadlines:   This course attracts strong students who are serious about their education, which sets the stage for very worthwhile class sessions. A good rule of thumb for approaching our meetings is to consider them much as you would for business meetings as you pursue your career.  That is, you’ll be expected to be present, to be on time, to be prepared, and to be engaged and contributing positively to the success of the meeting.  Dress can be informal, but should be appropriate (e.g., no ballcaps).  Based on past experience, laptop computers will not be used during our meetings.  
Finally, be aware that deadlines are professionally important.  We will be doing a lot of reading and writing, and the pace has been designed to be manageable as long as you keep up with the deadlines provided.  I realize that each participant has different busy and lax periods in his/her schedule, and therefore will expect to see your work come in at different times, ones that are most convenient for each of you. Thus, please view a “deadline” as the last time that work can be turned in, not a target time (lest this sound unreasonable, let me also say that I realize that sometimes a schedule won’t allow one to do a solid job within the deadline I set – when this is the case, please send a communication to me before the deadline that this is the case, and provide me with an amended time by which I can expect to see your work. As long as this doesn’t occur often, I’ll be quite understanding about this). 
Course Coverage: 
SPRING 2009 – SCHEDULE 

	Date
	Topic (Speaker)
	Time/Location/

	1.   Tues/Wed, Jan. 13/14th

	Introduction to Course Goals 


	Classroom 3:30 – 6:00


	2.  Tues/Wed, Jan. 20/21st

	Review of Acronyms
CIP Lecture

Discussion of Article:  Marketing & Society Scholarship Over the Last Century, plus the 2007 Change in the AMA Definition of Marketing.   
	Classroom 3:30 – 6:00

	3.  Tues/Wed, Jan. 27/28th



	Meeting  with Professors Moore and Desrochers
Articles Discussions: Special JPP&M Section on “the Epidemic of Childhood Obesity.”

	Classroom 3:30 – 6:00

	4.  Tues/Wed, Feb. 3/4th

	Discussion of the Library Quest (Part 1)

	Classroom 3:30 – 6:00

	5.  Tues/Wed, Feb. 10/11th 

	 Discussion of Library Quest Parts 1,2, and 3)
	Classroom 3:30 – 6:00

	6.  Tues/Wed, Feb. 17/18th

	Discussion: Journal of Marketing, Special Millennium Issue and article, “Marketing’s Contributions to Society,” JM, 1999.  
	Classroom 3:30 – 6:00


	7. Friday, Feb. 27
	 Participation in Faculty S3 (“Sharing Scholarship Series”)  Speaker: Professor Angela Lee, Northwestern University,  “Recent Research on Self-Regulation.”
	TBA

	8.Tues/Wed, March 3/4th
	Discussion of “WebQuest Search For Knowledge” and Waldo Project
Midterm Exam
	Classroom 3:30 – 6:00



	9.Tues/Wed, March 10/11th

	SPRING BREAK WEEK
	

	10. Friday, March 20th
	[Tentative] Participation in Faculty S3 (“Sharing Scholarship Series”)  Speaker: John C. Liechty, Pennsylvania State University, “Empirical Modelling with Multivariate and Bayesian Analysis.”

	TBA


	11.Tues/Wed, March 24/25th
	Discuss: Web Week Search for Knowledge 

	Classroom 3:30 – 6:00



	12. Friday, April 3rd

	Participation in Faculty S3 (“Sharing Scholarship Series”).  Speakers: Diane Martin and John Schouten, University of Portland, “Developments in Sustainability in the Marketing Field.”
	TBA

	13. Tues/Wed, April 7/8



	Meeting  with Professors K. Bradford, T. Bradford, & 

J. Sherry.  Articles Discussions on “The Illicit Diversion of Handguns from Marketing Channels,” “The Meaning of Money,” and “Brandscapes in Retailing.” 



	Classroom 3:30 – 6:00


	14. Tues/Wed, April 14/15
	Meeting with Professors T. Gilbride, J. Guiltinan, and P. Murphy.  Articles Discussions on “Advances in Bayesian Analysis,” “Perceived Price Unfairness,” and “The Current Status of Ethics in Advertising.”
	 Classroom 3:30 – 6:00


	15. Tues/Wed, April 21/22
	Meeting with Professors Drevs, DuCoffe, Phillips, and Dee.  Discussion of readings on bridges between business and academia.
	Classroom 3:30 – 6:00

	16. Tues/Wed, April 28/29
	Meeting with Professors Urbany, Gaski, and Wilkie.  Articles discussions on “Advances in Research on Managerial Decision-making,” “The Index of Consumer Satisfaction With Marketing,” and “Needed: A Larger View of Marketing and Scholarship.”
	Classroom 3:30 – 6:00

	
	Final Exam
	


