 SEQ CHAPTER \h \r 1MBET 60320
Marketing Ethics

October 29-December 17, 2007
I.
Instructor Information:










Patrick E. Murphy


394 College of Business Administration


574-631-9092


Office Hours: Afternoons and by appointment


e-mail: Murphy.72@nd.edu

II.
Course Objectives:


1.
To become familiar with and apply the major ethical theories to marketing problems.


2.
To understand the relevance of stakeholders to marketing decisions.


3.
To analyze case situations presenting ethical dilemmas.


4.
To discuss ethical issues of importance to marketing managers.


5. 
To examine examples of top corporate executives demonstrating ethical leadership



in business. 


6.
To sharpen analytical and communication (oral and written) skills.


7.
To enhance professionalism in all activities.





III.
Text:

Required:

Patrick E. Murphy, Gene R. Laczniak, Norman E. Bowie and Thomas A. Klein, Ethical Marketing, Pearson Prentice Hall, 2005.

IV
Attendance:
Attendance at all sessions is expected and two or more absences may affect your grade.

V.
Grading:


Lecture Papersa
20%


Short Casesb

20%



Class Discussion c
20%


Hesburgh Awardd
15%


Final Papere

25%



          100%

a. The Berges Lecture Series in Business Ethics will have two speakers during the second half of the semester. The assignment is to write a two page (double spaced) paper on the speakers. It should be a reflection paper relating to some aspect of ethics and/or this course (especially the concepts in Chapter 1) and not be just a summary of the talk. The paper is due no later than one week after the speech occurs.

Wed. October 31st  —“Business and Human Rights,” Klaus Leisinger,  Chairman, Novartis Foundation.
Tues. November 6th—“Act with Integrity and Value Your People,” James Owens, Chairman and CEO, Caterpillar, Inc.
The lectures will be held at 7 p.m. in the Jordan Auditorium of the Mendoza College of Business.
b.
This portion of the grade will be determined by submitting two (of three) case analysis worksheets.  All three can be turned in with the two highest counting in the grade. The case analysis worksheet will be provided as a handout and should be used for the assigned cases.

c.
This aspect of the grade will be determined from participation in class discussions.  These discussions cover the scenarios, text and exhibits from the book and cases.  To gain maximum credit, you must demonstrate an understanding of and willingness to discuss the assigned material.  You will be judged on both the quality and quantity of your participation.

As part of the participation grade, each student is expected to work with two others (teams of three) and discuss a topic in one chapter in some depth (by giving a ten minute presentation to the class). One option is to find recent articles dealing with one marketing ethics or responsible marketing issue. Another is to examine multiple sides of a controversial issue covered in the chapter, but you must go beyond the chapter discussion. A one page handout is to be prepared for the presentation including references, but no PowerPoints or other written material is expected. The topic needs to be cleared with me no later than 48 hours before the presentation.
d.
Each Spring the Institute for Ethical Business Worldwide and the Center for Ethics and Religious Values in Business bestow the Theodore M. Hesburgh, C.S.C. Award on a distinguished recipient for ethical leadership in business. Last year’s recipient was Howard Schultz. This assignment asks you to nominate one individual for the award. Criteria, past recipients and possible nominees will be circulated in class. The deadline for submission is December 5th.
e.
This paper is intended to be a culminating experience for the course.  It builds on the material in the class and should represent an area of strong interest for the student.  The paper should be between 7 and 10 pages in length and contain a bibliography.  Options for a topic selection are:

The first option is to write a case in marketing ethics.  It is possible to work with one other person on the case. The case needs to give sufficient background and set up the situation.  A short “teaching note” should also accompany the case to demonstrate the ethical issues faced and the resolution (if any) of the case.  You may develop a case entirely from secondary information.

The second option is to write a term paper on some aspect of marketing ethics that interests you. Examples include high pressure selling, privacy on the internet, sex appeal advertising, ethics in retailing, an ethical analysis of product rebates and sustainability issues in marketing. 

Students should consult the instructor before making a final decision on this paper.  The topic should be decided upon no later than November 19th.

VI.
Schedule
Date


Topic




Reading
10/29


Introductions, Syllabus Overview &

Handout



Ethical Theory




Discussion of Intro and Ch. 1


M,L,B&K–Intro and Ch. 1


10/31


Leisinger Lecture—7 pm.


Leisinger interview—Handout


11/5


Normative Perspectives Discussion

Laczniak and Murphy—Handout




Ethical Issues in Researching




& Segmenting Markets


M,L,B&K–Ch.2

11/6


Owens Lecture



“Global Trade Galvanizes Cat”
11/7


Vulnerable Markets



“The Poverty Business”




Ethics in Product Management

M,L,B&K–Ch. 3

11/12


Green and Sustainable Marketing

Exhibit 3-6 and Handout




Groups 1 and 2 



Case Discussion



Handout-Turn In
11/14


Ethical Issues in Distribution,


M,L,B&K–Ch. 4 (114-137)




& Retailing 




Groups 3 & 4
11/19


Ethical Issues in Pricing—Groups 5&6
Ch. 4 (137-150)



(double

Case Discussion 



Handout–Turn In
 class)


Video--?? and Discussion of




Hesburgh Award nominees

11/26


Ethics in Advertising



M,L,B&K-Ch.5 




Advergaming Introduction & Conclusion
Moore--Handout


Groups 7 & 8


Ethics in Advertising article


Handout

11/28


Ethics in Personal Selling


M,L,B&K- Ch. 6 



Groups 9 & 10
12/3


Case Discussion



Handout--Turn In




“Collision Course”



Handout



Sales Culture




A Data-Storage Titan—Handout
12/5


Implementing Marketing Ethics

M.L,B&K-Ch. 7 




Groups 11 and 12





Hesburgh Nomination Paper


Turn In
12/10


Course Teacher Evaluation



Future Issues




Good Work–Handout




MBA Core Values Discussion
12/17


Meet to Discuss Final Papers


Final Paper Due—Turn In

