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MBGR 70211

Corporate Citizenship and Sustainability


March 3-6, 2008
I.
Instructor Information:










Patrick E. Murphy


394 College of Business Administration


574-631-9092


Office Hours: Mornings and by appointment


e-mail: Patrick.E.Murphy.72@nd.edu

II.
Course Objectives:

1.
To become familiar with and apply the concepts of citizenship and sustainability.


2.
To understand the relevance of stakeholders to business decisions.


3.
To examine the interface among corporate social, environmental and ethical responsibilities.


4.
To learn about “best practices” in these areas.


5.
To sharpen analytical and communication (oral and written) skills.


6.
To enhance professionalism in all activities.





III.
Text:



Readings and corporate reports will be provided by the instructor.
IV.
Expectations:


Class Discussion
This expectation pertains to participation in class discussions.  These discussions cover the assigned readings, sustainability/citizenship reports and websites.  To gain maximum credit, you must demonstrate an understanding of and willingness to discuss the assigned material.  You will be judged on both the quality and quantity of your participation.

Book Report and Paper
The book report should consist of an oral report of 8-10 minutes and a two-three page paper briefly outlining, examining and critiquing (at least two or three positive features and one or two negative aspects) the book. The format is listed on the last page of the syllabus. These are due at class time on Thursday.
VI.
Schedule
Date


Topic




Reading
3/3


Introduction & Discussion of


Handout



Corporate Citizenship, Sustainability




and Responsibility



Short Debates




Discussion of CSR



Porter and Kramer









The Economist



Whole House Approach to 


Handout



Ethical, Responsible and Sustainable Business




Video
3/4


Sustainable Marketing


Lecture



“Another Inconvenient Truth”

Handout




Discussion of Brown-Forman


Handout



Corporate Responsibility Report




Nike Corporate Responsibility

Kidder e-mail, Website—see below




Video




Discussion of Chapters from Unearthed
www.nd.edu/~philinst/energy.html



with Prof. Ken Sayre of ND Philosophy 
Chapter 13—13.4 on Marketing (8-13)









13.6 on Consumption (17-20)









Chapter 16—Ecologically Destructive












Values
3/5


The Business Case for Sustainability

DesJardins—Chapter 6




Discussion of “A Stitch in Time”

Handout









Reports on Initiatives




Climate Change



Financial Times articles



HBR Climate Business


Report on one article from HBR



Discussion with Gerard Pannecock
3/6


Citizenship & Citizenship & Sustainability Success Stories Handout







Global Reporting Initiative







Other Topics




Kinder Capitalism 



Handout—The Wall Street Journal



Self Interest




Handout—The EconomistEconomist



Book Reports
VIII.
Websites:

Monday

Global Compact, United Nations: www.unglobalcompact.org 
Tuesday

Nike Corporate Responsibility—www.nikeresponsibility.com
Wednesday

Business Leadership Initiative on Human Rights—www.blihr.org
Electronics Industry Code of Conduct—www.eicc.info
Equator Principles—www.equator-principles.com
Ethical Trading Initiative—www.ethicaltrade.org

Extractive Industries Transparency Initiative—eitransparency.org
Forest Stewardship Council—www.fscus.org

Kimberley Process—www.kimberleyprocess.com

Thursday

Global Reporting Initiative: www. globalreporting.org 
Author, Title, 

Publisher, Year and Price (if known)

I. Description of Book—Is it a textbook, reader, general interest? How would you describe the book to someone who did not know much about business?

II. Chapters—How many and how organized? You need not list all of the chapters but explain the approach taken by the author.

III. Overall Impression—Did you like the book? Why or why not? (Be honest about your appraisal.)

IV. Strengths and Weaknesses of the Book—As noted above, give at least two or three strong points and one or two weaknesses.

V. Recommendation—Would you recommend this book to others and why?

